| 
MERCHANDISING MAG 
— FEED INDUSTRY | 


At the left is one of the many 
lines of Allis-Chalmers rolls found _ 
in the Big Jo mill, Modern sifters _ 
in operation at the plant are 


MILLED wir EF F ICIENT MACHINERY 


A N important factor in the quality of flour is the 
type and efficiency of the machinery used in the mill- 
ing processes. The Big Jo plant has been kept up-to- 
the-minute in modern equipment and is under the su- 
pervision of expert millers. You are invited to the home 
of Big Jo at any time to inspect the mechanical and 


other operations which help make Big Jo flour “Best in 
the World.” 


 WABASHA ROLLER MILL COMPANY 


 WABASHA, MINNESOTA . . . U.S.A. 
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Above view shows Strong-Scott Molasses Feed Mixer on the left—the California Pellet Mill in the center 
and the Pellet Cooler at the right. 


Where Feeds Are Made to Fit the Needs 


Needless to say this entire plant (of which 
only one interior view is shown) is Strong- 
Scott equipped. Here feeds are “Tailor-Made” 
to fit the needs of the large territory it serves. 
Consequently only the most modern and up- 
to-date equipment was installed. 


Among the many items of equipment is the 
New All-Steel Frame Strong-Scott Unit Mo- 
lasses Feed Mixer as illustrated below. It is 
now equipped with roller bearings. 
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Minneapolis Minn. 


The Strong-Scott Mfg Co. 


Box 124 


In the above photo is shown the California 
Pellet Mill. One mill makes all sizes of pel- 
leted feeds and makes them hard and glossy. 
Best of all it makes them fast enough and 
cheap enough to satisfy you and your cus- 
tomers. 


The combination of Strong-Scott Unit Mo- 
lasses Feed Mixer and the California Pellet 
Mill is hard to beat for those interested in 
manufacturing pelleted feeds. 


Write for full information on these two 
items as well as on our complete line. 


Everything for Every Mill, Elevator 


and Feed Plant 


Great 


FRED H. CHASE, Representative 
Oshkosh, Wis. Telephone 8187 
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STARTER & GROWER 


be sure to ude 


latchiords 


Vitadine 


VITADINE SUPPLIES 
4 
COD LIVER virapine. mises 


agree that Vitadine delivers the kind of 
01 L performance that makes repeat sales. 


* ee PROFITS from adding VITA- 
» too. I i i 

WHEAT GERM | 

01 L write today for all information, including 


the valuable help rendered by our Formula 
Service Department. 


Every poultryman knows that he must 
have the best feeds for the best growth. 


” 

FOR VITAMIN “E 
d properly balanced min- Vitadine is made by the makers 
pong natural alkaline sugar, of Famous Blatchford’s CALF 


ns ond 
MEAL and CALF PELLETS. 
° 


pergen more! | Our Premium Plan 


Means Double Dividends for Dealers 


chford Calf Meal Co. 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 


Wheat @nan 
Wheat 
Rye Middlings 
Malt Sprouts 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


in... 
lodized Calcium 
Manganesed Calcium 
Pellet Machine Calcium 


lodized - Manganesed Calcium 
Free-Flowing Calcium 


To serve you better is our job. That is why 
we maintain year after year the largest and 
most complete research and control laboratory 
in our field. Our continued policy is to furnish 
dependable, uniform, and chemically stable 
products and to develop such calcium car- 
bonate items as will have a real utility to the 
feed trade. 

At this time we recommend your investigating our 
Manganesed Calcium with or without Iodine. Man- 
ganese is definitely indicated as a necessary ingre- 
dient in Laying Mash and Chick Starter. You can 
secure uniform distribution by our method at a frac- 
tion of your pre-mixing cost. 


THE CALCIUM CARBONATE CO. 


43 E. Ohio Street @ Chicago, Illinois 
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Hygeno 
Poultry Litter 


(Process Patent 2014900) 


The Only Litter Development That 
Has Kept Pace with Modern 
Poultrymen 


POINTS OF EXCELLENCE 
Sanitary, both in substance and effect. 
Chicks won’t eat it; neither will other domestic 
fowls. 
and retains the heat at the brooder house 
oor. 
Absorbent; it facilitates evaporation. 
Antiseptically treated to resist germ development. 
Free from moulds and dust. 
Relatively fireproof. 
Durable. 
Inexpensive to use. 


Write for Details and Prices 


Ne 


A Product of 


WE SPECIALIZE IN CONCENTRATES 
Minneapolis, Minn. 


Nevada, lowa 
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OU Do Your 
Customers 


A Favor 


When You Sell 
Them 
INTERNATIONAL 


CROP PRODUCING 
FERTILIZERS 


Increased Yields — Better Quality 
—Higher Acre Values—Increased 
Acre Returns, when tested in the 
same fields with commonly used 
fertilizers, have followed the use 
of International Crop Producing 
Fertilizers. 


The new International Fertilizer 
Factory at Chicago Heights, Ill., is 
the Fourth new factory built in 
the past four years, all of which 
were justified by farmers’ accept- 
ance and appreciation of some- 
thing different and something 
better in the field of fertilizers. 


How Can We Best 
Serve You? 
Thanks For Your Interest. 


|NTERNATIONAL AGRICULTURAL ORPORATION 


MANUFACTUR ERs HIGH GRADE 


Ferre MIZERS 


Sales Office 
Cincinnati, Ohio 


Deliveries from 
Chicago Heights, Il. 


MORTON'S SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 


MILWAUKEE WISCONSIN 


COAST TO COAST 
GRAIN SERVICE 


INCORPORATED 


MINNEAPOLIS, MINN. 
761 Chamber of Commerce 


Country Offices 


Fairmont, Minn. Sioux Falls, S. Dak. 
Marshall, Minn. Lincoln, Neb. 
Sac City, Iowa 


Terminal Offices 


Duluth Toledo Omaha 
Milwaukee Buffalo Memphis 
Chicago Albany Kansas City 
Green Bay New York St. Louis 
Cedar Rapids _ Seattle Portland, Ore. 
Winnipeg, Man. Montreal, Que. 


Cargill, Incorporated, Seed Division 
Box 64, Minneapolis 
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feed store merchandise 


to sell 65 carloads of commercial 

feeds annually. Not just one 
strong merchandising point, but 
many and all of them balanced up. 
Yet all these 65-cars-a-year men in 
the retail branded commercial feed 
game have one subject in common 
they like to talk about. That's us- 
ing display material in the store. 

Floyd Q. Emens, operating the 
Olean Feed & Supply Co., Olean, 
N. Y., is rated by his feed manu- 
facturers as one of their seven most 
alert merchandisers in western New 
York. He has been in the game 
eight years and in addition to dis- 
tributing the 65 cars of a single 
brand of feed, he sells a lot of farm 
machinery. Yes, he likes to talk 
about advertising display and to 
think up more effective ways to use 
the display material provided by 
his manufacturers. 

“My business is not situated 
where window display would be of 
much value,” he said, “but I keep 
a full stock of feeds in sight which 
makes the right impression on cus- 
tomers. Cardboard and other dis- 
play material from the feed manu- 
facturers is from experts in that line 
and certainly helps sell feeds. I 
use it all and try to place it where 
it will attract favorable attention. 
Every year I feature live baby 


4d}: TAKES a lot of stuff on the ball 
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is more than half sold 


chicks on display, eating our fine 
starter mash, and the growth and 
thrifty appearance of the little fel- 
lows certainly is fine advertising. 
One year I used a calf to demon- 
strate how our calf meal performs 
and I can recommend that device 
too.” 

“The man who once commented 
that 90 per cent of feed merchan- 
dising success was putting mer- 
chandise where people could see it 
was just about correct. A feed store 
that is light and reasonably clean, 
with the stock in attractive mass 
display, with display helps used 
sensibly, provides the setting for 
the good salesman to work in. The 
feed is there, shown in the best 
manner, the. customer comes in 
and the rest is up to the retailer. 

“No hard and fast rules can ap- 
ply because of different locations. 
Feed stores on heavily traveled 
streets should stress sidewalk and 
window display with signs painted 
large enough to be read at a glance 
by motorists going 30 miles an 
hour. Our store is away from the 
crowd. A man coming there is al- 
ready half sold. Still the use of 
inside display material has amply 
demonstrated its value.” 

Mr. Emens feels that many re- 
tailers fail properly to appreciate 
the feed manufacturers who go to 


tae trouble and expense of spon- 
socing national radio broadcasts. 

“My teed manufacturers put on 
a very good show for. radio listen- 
ers,’ ne commented. ‘I know this 
radio broadcast helps my business, 
so l'm trying to cooperate. I'm 
making an active effort to get more 
of our tarmers, dairymen, and poul- 
trymen to listen in and get inter- 
ested in this program. I tell every- 
body about the program and mail 
out cards to get more to tune in.” 

Olean is a city of more than 21,- 
000 population. Folks in the hills 
and valleys surrounding the city 
are engaged in poultry and dairy 
enterprises and are progressive, so 
the commercial feed distributor has 
a receptive audience. But there is 
plenty of competition. Mr. Emens’ 
65-car volume isn’t just an accident. 
He is after business with advertis- 
ing and personal contact. 

At the present time he is doing 
most with direct-mail both for com- 
mercial feeds and farm machinery, 
for in this sort of advertising he 
receives the largest measure of co- 
operation from his manufacturers. 
Considering the quality of mailing 
pieces available and the economy 
of mail service, he feels that much 
more of this sort of sales work 
should be carried on. 

“I am planning to spend more 
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for advertising in 1939,” he said. 
“The increase will be applied most- 
ly to direct-mail advertising and 
possibly the use of local radio facil- 
ities. We have a good local broad- 
casting station in Olean and while 
I've never tried radio I am inclined 
to believe it has a place in the feed 
retailers’ local advertising. All this 
is not to minimize the value and 
importance of newspaper advertis- 
ing. It is good, too, and I confess 
I've not used it as much as I 
should.” 

Sales promotion in the case of 


SALSBURY. 


‘SL 


Never think for a min- 
ute that Dr. Salsbury’s 
Phen-O-Sal is just an- 
other drinking water 
medicine for poultry. 
It’s far more than that! For it’s a 
scientifically balanced blend of anti- 
septic and astringent drugs — as care- 
fully compounded as medicines for 
rsonal use! Every tablet uniform 
in quality and composition. 
Based on Dr. Salsbury’s original pre- 
scription, Phen-O-Sal is the tried and 


this feed store, as in so many oth- 
ers, has not been smooth sailing. 
Merchandisers of quality mixed 
feeds in western New York, as else- 
where, have faced a pronounced 
price-consciousness on the part of 
farmers. Faced almost all the time 
with low prices for their products, 
farmers often try unwisely to cut 
costs with poor feeds. It is this 
mental attitude that Mr. Emens has 
had to counteract, striving con- 
stantly to prove that in the long 
run the quality feeds are the cheap- 
est on the market. 


proved poultry medicine for the drink- 
ing water. Dissolves quickly so that 

the birds get the full benefit of this 

medicine whenever they 
rink. 


No wonder Phen-O-Sal is such an out- 
standing favorite. No wonder it’s rec- 
ommended by dealers everywhere. It’s 
the only medicine you 
need to stock. 

nationally advertised in farm papers 
and poultry magazines. Be prepared 
to meet the demand. Stock genuine 
Dr. Salsbury’s Phen-O-Sal now. Write 
at once for full details. Dr. Salsbury’s 
Laboratories, Charles City, Iowa. 


Dr. Salsbury‘s 


Dealers Prefer the 
DR. SALSBURY 
LINE! 


MAKE EARLY WORM CONTROL PAY 
Dr. Salsbury’s national advertising is also pushing the advantages 
of early worm control with Dr. Salsbury’s Avi-Tone. i 
Stock and recommend Avi-Tone. 
control of large round and pin worms. 


Cash in. 
It’s the ideal flock treatment for 


specially since it is: 


His volume of business consid- 
ered in the light of business con- 
ditions and his modest advertising 
outlay is certainly remarkable. It 
is his idea that focusing all efforts 
on one nationally advertised line 
of feeds has helped him stem the 
tide and make a little money right 
along. 

“Know your people,” he advises, 
“Know their capacity to pay, and 
their willingness to play fair. Ap- 
proximately 50 per cent of my busi- 
ness is credit business and over a 
five-year period I've lost 2 per cent 
of this amount in bad debts. That's 
pretty good, but it can be better, 
and this year my credit policy will 
tighten up. In selling folks valu- 
able feeds on credit one can't be 


too careful.” 

@ EDWARD AMOS has leased the West End 
Milling Co., Radford, Va., 

@ FRED WEEKS & SON, operating elevators 
at Richmond and Memphis, Mich., have 
taken over the New Baltimore elevator, New 
Baltimore, Mich. 


Spring Feuer 
EMIL J. BLACKY 
About this time of year it seems, 
That hard work is displaced by 

dreams 
And few are busy as a beaver; 
They call the let up plain spring 


fever. 

The blood, it seems, runs awtul 
sluggish 

And active minds grow slightly 
buggish. 

There's work to do but why not 
borrow 

On time that's bound to come to 
morrow? 

The feed store needs a thorough 
cleaning 

But “the fever” leaves it without 
meaning. 

Next week we'll feel a whole lot 
better 

By that time we'll throw off the 
fetter. 

From out our form we'll chase those 
gases 


By taking sulphur and molasses. 
Ah, yes, the fever bites us hard, 
If we neglect to stay on guard. 
For “fever” of the springlike kind 
Is most of all a state of mind, 
And those who let themselves get 
hazy; 
Just want excuses to be lazy. 
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‘GURES bobbed like a cork 

cn a choppy lake before the 

eyes of Lem Jones, proprietor 
of the Hickory Grove feed store, 
as he labored over his income tax 
report. 

"Confounded,” he roared. “Why 
does a fella have to go through all 
this torture when he don't make a 
dime. The government owes me 
money, and here I am working for 
‘em as a bookkeeper.” 

Mickey, the office boy who sat 
in silence in one corner of the room 
sorting out “dead” names from the 
mailing list, ventured a suggestion. 

“Maybe, Mr. Jones,” he said, “we 
could make a profit on our seed 
department if we pushed it a little 
harder.” 

The look which Lem Jones gave 
Mickey would have made a roar- 
ing lion wince. 

“If you would do more work and 
talk less, Mickey,” he chastised, 
“we would probably break even 
around here. Or maybe it would 
be a good idea to fire you so that 
we could cut your salary from our 
losses for the year.” 

Completely squelched, the office 
boy resumed his work on the mail- 
ing list. 

“Boy!” he thought to himself. “Is 
the boss sour today! Guess I'd 
better take a walk back into the 
warehouse and give Joe a hand on 
that shipment of seeds he’s unload- 
ing.” 

So, tip-toeing past the desk while 
Lem Jones tore his hair and 
struggled again with the income 
tax figures, Mickey disappeared 
through the warehouse door. 

“Hi, Joe,” he greeted. “The boss 
is having income tax pains, so I 
thought I'd come out here and give 
you a hand.” 

“He's certainly been a bear the 
last few days,” agreed Joe. “I'm 
all for staying out of sight until he 
gets through cussin’ at Uncle Sam. 
Now, what I can’t understand is 
why he bought this whole carload 
of seed. Last year we sold only 
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to get farmers interested 
in his quality type seeds 


by EMIL J. BLACKY 


half a car and had to dump the rest 
at cost to Wade Scraggs, that cut- 
throat dealer at Jumpers Hollow. 
The boss will have to do the same 
thing this year if he doesn’t go out 
and hustle up some seed business.” 

Meantime, Lem Jones back in the 


EM JONES of Hickory Grove, 

like other practical feed deal- 
ers, encounters many problems 
which he is compelled to over- 
come. More interesting stories 
about him and his adventures 
will be published in future issues 
of The Feed Bag. Watch for 


them. 


office was interrupted from his fig- 
uring by Hank Burns, one of the 
biggest farmers in Hickory Grove 
county. He asked Lem to load a 
couple of bags of dairy feed on his 
truck and both sauntered into the 
warehouse. The sight of Mickey 
and Joe unloading the seeds 
prompted Lem Jones to action. 

“Hank,” he said. “I've got some 
nice seed corn. Just came in today. 
It's mighty high in germination and 
comes from a good house.” 

“I'm sorry, Lem,” replied Hank. 
“I'm booked up for the season with 
Wade Scraggs at Jumpers Hollow. 


I didn't know you handled this 
Blank brand of seed, or you sure 
could have had my order.” 

Lem swallowed hard to keep 
from emitting a barrage of cuss 
words about his competitor, but 
thought better of it and passed the 
matter over with a “Well, I'll get 
to you earlier next year and maybe 
we can get together on your seed 
business.” 

Out of the corner of his eye 
Mickey watched his boss and the 
customer and overheard the con- 
versation. That evening on his 
way home he did some deep 
thinking. 

A week elapsed and Lem’s dis- 
position with his income tax re- 
ports signed and sealed and sent 
to Uncle Sam was somewhat im- 
proved. He was scanning the mar- 
ket quotations sent to him by one 
of his jobbers when Walt Cantwell, 
who operated a 200-acre farm six 
miles from town, approached, car- 
tying an envelope in his hand. 

“I'd like to buy about 20 bushels 
of your seed corn,” he spoke. “It 
shows a mighty fine sprout, and 
I've always had good luck with 
that Blank brand you handle.” 

Lem glanced at the envelope 
which he handed him. Between 
two pieces of moist blotter paper 
were two kernels of corn, both 
bearing a healthy shoot. 

“Where did you get this?” he 
asked. 

“Bill Hawkins, the milk route 
man, handed it to me yesterday,” 
the farmer replied. “It sure made 
a hit with me and I’m glad to know 
I can get my favorite brand of seed 
from you. Had to go to Jumpers 
Hollow last spring.” 

Too dumbfounded to question 
the farmer further, Lem Jones took 
him into the warehouse and helped 
Joe load the seed on his truck. As 


(Continued on Page Thirty-one) 
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Controls 
ROUNDWORM 


{ASCARIDIA LINEATA) 


[A Stabiliged Nicotine Product 


Contains Nicotine in Measured Amounts 


The nicotine in MASH-NIC is in a special “‘shockless” form 
(U. S. Pat. No. 2,033,495). It is always present in uniform, 
scientifically measured amounts. It is unaffected by age. 
It is easy to mix—so fine in texture that it adheres well to 
particles of the mash, minimizing separation or sifting to 
the bottom of bag or hopper. 


Flock Continues to Grow and Lay 


The nicotine in MASH-NIC is not released until reaching 
the fowl’s intestines, killing roundworms (Ascaridia lineata) 
where they live. It is tasteless, odorless and non-volatile. It 
will not slow up production nor hinder growth. 


You can make extra profits by 
mixing MASH-NIC with your 
feeds—by recommending it and 
by selling it separately for home 
mixing. Get all the facts today. 


WRITE 


TOBACCO BY-PRODUCTS 
& CHEMICAL CORPORATION 


INCORPORATED 


Louisville, Kentucky 


Odor, 


active 


3926 


Wisconsin’s Cheese 
Gets a Boost 


Wisconsin is celebrating its diamond jubi- 
lee in the cheese industry this year and is 
promoting the sale of its products with an 
extensive advertising campaign under the 
direction of the State Agricultural Authority. 

It was in 1864 that Chester Hazen built 
the first cheese factory at Ladoga which 
marked Wisconsin's continual rise in pro- 
duction until today it supplies half of the 
country’s cheese. 

On April 24 there will appear a two- 
page color advertisement on Wisconsin 
cheese in the Saturday Evening Post. Re- 
prints of the ad, store display posters and 
other promotional material will be furnished 
to dealers as part of the campaign. A total 
of $40,000 has been appropriated, part of 
which is paid by the state and the remain- 
der coming from the industry. 

Reports indicate that cheese consumption 
in the United States has increased 41 per 
cent since 1932, although per capita use is 
far below the European average. 

@ UNION COAL & SUPPLY CO. feed mill, 
Union City, Pa., was destroyed by fire Feb- 
ruary 6 with a loss estimated at $60,000. 
Roy B. Mulkie, owner, announces that the 
plant will be rebuilt. 

@@—--- 
@ RIDGEVILLE GRAIN CO., INC., east ele- 
vator, Ridgeville, Ind., was destroyed by 
fire February 7. 

TOLEDO PLANT DESTROYED 

Toledo Grain & Milling Co., Toledo, Ohio, 
sustained a loss of $270,000 when its plant 
was destroyed by fire, February 20. Oper- 
ations of the firm have been suspended in- 
definitely. The company had been in busi- 
ness at Toledo for more than 50 years. A. E. 
Trost is president and Oscar J. Bollin, 
treasurer. 

GRAIN FIRMS MERGE 

Lamson Bros. & Co. and Harris, Burrows 
& Hicks, two leading Chicago grain com- 
mission and security firms, were merged 
effective March 1 and will henceforth oper- 
ate as Lamson Bros. & Co. Main offices will 
remain at 141 W. Jackson boulevard, Chi- 
cago Board of Trade building. 


IOWA SALESMAN DIES 
Elmer O. Williamson, salesman for the 
Iowa Feed Corp., Des Moines, Ia., died Feb- 
tuary 10 as the result of injuries received 
in an automobile accident near Marshall- 
town, Ia., February 3. Following funeral 
services for him at Des Moines his body was 
taken to Huntsville, Tex., where he is sur- 

vived by his wife and parents. 

WANT STATE LAB 
The Michigan Feed Manufacturers and 
Dealers association recently petitioned the 
state department of agriculture to set up a 
laboratory to test feeds for vitamin content 
as well as for protein and crude matter. 
Andrew G. Lohman, Hamilton, Mich., pres- 
ident of the association, stated the move- 
ment was generated because of over-enthu- 
siastic claims made by some salesmen and 
dealers in selling their products to farmers. 
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ee If I were a farmer located near Elkhart 
Feed Grinding Lake, I'd take all my grinding to Laun’s. 
a 
. lik y i hen it's free, 
5e a Bag. With Every 10 Bags about what Mr. Laun is getting when he 
A FREE BEER AT offers grinding at five cents per bag. 
HEINIE EDLER’S 
TAVERN Five cents per bag is the average cost 
Elkhart Lake of power for grinding to Wisconsin feed 


dealers according to a survey made 
by the Wisconsin Public Service com- 
mission in cooperation with the Central Retail Feed association. To this, of 
course, must be added the cost of labor, the cost of depreciation on and 
maintenance of the grinding machinery and a fair percentage of the gen- 
eral overhead of the business. Most folks, too, would expect to add a profit. 


Labor cost varies with the wage paid but it takes at least two minutes 
(average) to turn out a bag of grist so we will figure 1.5 cents. Another half 
cent should cover the cost of depreciation, maintenance and overhead. Our 
total cost of grinding is therefore seven cents per bag, although we realize 
that it would be lower or higher depending upon the condition of the grain, 
duration of the run, efficiency of the grinder, credit factor, etc. 


Laun's expenses, however, are probably higher for the beer must cost a 
nickel a glass or one-half cent per bag, increasing the actual out-of-pocket 
loss to 2.5 cents for every sack ground. For the privilege of paying this loss, 
Laun advertises (a cost we haven't figured in) and the mill grinds merrily 
on — just because the dealers in the Elkhart Lake territory (as well as in 
many other sections of the country) just will not get together and insist upon 
a fair profit for the honest service they render to their patrons. 


The free beer in the Laun ad attracted my attention (Don't say: “It 
would!") but this editorial is not written to criticize Mr. Laun. Our conten- 
tion is that not only Mr. Laun but too many dealers throughout the country 
are now engaged in grinding price wars in which they are all losing. 


If you are one, why not call a meeting of the dealers in your commu- 
nity, talk the matter over frankly and resolve to make a profit? 
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secretary. 


cooperation in the attainment 

of mutual objectives was evi- 
dent in the spirit shown by dealers 
who attended the annual conven- 
tion of the Eastern Federation of 
Feed Merchants which was held at 
Syracuse, N. Y., February 17 and 
18. It was the largest meeting held 
in recent years. 

In a series of resolutions the 
federation went on record as favor- 
ing the enactment of state laws to 
regulate and tax itinerant truckers; 
requested larger margins on ferti- 
lizer; expressed opposition to con- 
cessions granted by the govern- 
ment to cooperatives, and urged 
the membership to protest wage 
and hour legislation and the pro- 
posed transaction tax now before 
the New York State legislature. 

Albert J. Thompson, Wycombe, 
Pa., was re-elected president of the 
federation at the close of the ses- 
sions. Other officers chosen were 
Austin W. Carpenter, Thomas P. 
Gaines Co., Sherburne, N. Y.., first 
vice president; James H. Gray, 
James H. Gray Milling Co., Spring- 
ville, N. Y., second vice president, 
and Louis F. Camp, Camp Milling 
Co., Walton, N. Y., member of the 
executive committee who will serve 
in addition to the officers. Louis E. 
Thompson, Glen Ridge, N. J., was 
re-elected secretary and treasurer. 

By a majority vote of those pres- 
ent the annual convention dates 
were shifted from mid-winter to the 
summer season, and plans are now 
under consideration for holding the 
next meeting at Binghamton, N. Y., 
some time in June. The board of 
directors also voted to raise mem- 
bershin dues to $15.00 a year to 
provide additional funds required 


interest and closer 


Shown below is 


to carry on the work of the fed- 
eration. 

President Thompson opened the 
first session of the convention urg- 
ing that the federation increase its 
roster of members. He suggested 
that 500 be set as a quota and that 
all who now belong should coop- 
erate in attaining this goal. 

This was followed by a report of 
the secretary who reviewed the fed- 
eration’s legislative activities for 
the past year. He urged united ac- 
tion toward establishing vitamin 
control work in the various states 
and called for open discussion on 
this subject. 

Samuel Golden, the Amburgo 
Corp., Philadelphia, Pa., suggested 
that a committee be appointed to 
confer with members of the New 
York legislature with the view of 
appropriating some of the funds 
now obtained for feed inspection 
fees toward this work. He reported 


Dealers 
tackle problems at 2, ; 


ALBERT J. THOMPSON (left), Wycombe, Pa., 
was re-elected president of the Eastern federation 
for the fourth consecutive term. 
A. W. Carpenter (left), Sherburne, N. Y., first vice 
president, and Louis E. Thompson, Glen Ridge, 
N. J., brother of the president, who was re-elected 


that $59,000 was collected last yea 
and that the money in excess of 
that actually needed is being di. 
verted into the general fund. 

A letter from L. M. Brown, No. 
tional Oil Products Co., Harrison, 
N. J., was read in which Mr. Brown 
suggested that state tests should 
be more uniform and that at least 
20 chicks be used for each test. — 
He added that the poorer physical — 
specimens should be discarded 
with the actual results to be based 
on at least 15 healthy chicks. This, 
he said, would eliminate variations 
which are caused by differences in — 
the health of individual birds. 

Dr. W. C. Tully, Sunset Feed 6 
Grain Co., Buffalo, N. Y., also ex 
pressed himself in favor of the idea 
of state control of vitamin carriers 
and contributed several sugges- 
tions to the discussion. 

Improvement in trade practices 
resulting from the adoption of the 
National Feed Merchandising 
Council plan was cited by Ralph 
M. Field, president, American Feed 
Manufacturers association. Mr. 
Field called attention to earlier 


(Continued on Page Thirty-six) 
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@ The generally accepted standard for 
wheat germ oil calls for oil that is “cold- 
pressed’ from fresh, active wheat germ. 
All ADM Wheat Germ Oil conforms to 
this standard, being obtained exclusively 
from selected, fresh, vitamin E active 
wheat germ by cold hydraulic pressure. 
Ninety-nine years of continuous experience 
in the production of oils by every known 
means forms the basis of Archer-Daniels- 
Midland Co.’s guarantee that ADM nat- 
ural, cold-pressed Wheat Germ Oil is: 
Safe to Use; Proved in Effectiveness; Out- 
standingly Economical. 


A Product That Is Safe To Feed 
@ ADM Wheat Germ Oil is cold-pressed 


direct from the fresh wheat germ and is 
not exposed to the reaction of solvents or 
other chemicals at any stage of its produc- 
tion. It is not a solvent extracted by- 
product. Certain solvents have proved 
harmful to wheat germ oil and fatal to 
animals. Such danger can be entirely 
avoided by insisting on proof that the 


wheat germ oil you use is natural, cold- 
pressed and pure—not solvent extracted. 


A Product with World-Wide 


Endorsement 


@ ADM natural, cold-pressed Wheat 
Germ Oil has won recognition for its 
purity, potency and effectiveness in im- 
partially conducted tests both in the lab- 
oratory and in the field. It is the choice 
of leading feeders, leading feed manufac- 
turers, leading co-operatives, leading 
pharmaceutical houses and leading physi- 
cians everywhere, in hundreds of cities 
and communities, in many countries—a 
world’s standard. In adopting ADM cold- 
pressed Wheat Germ Oil you are not only 
including in your feeds a reliable product 
whose safety is established but you are 
joining other progressive manufacturers in 
a constructive nutritional program to im- 
prove breeding and hatching performance 
safely for your customers. 


A Product That Represents True 
Economy 


@ ADM aiatural, cold-pressed Wheat 
Germ Oil, being entirely the rich, natural 
oil that is pressed from the germ, is out- 
standing also in its economy. It is actual- 
ly less expensive than a solvent extracted 
product which is made up in part of other 
less potent, solvent-released oils. Econo- 
mize by reinforcing your feeds only with 
the original, genuine, unadulterated ADM 
cold-pressed Wheat Germ Oil— the safe, 
rich source of natural vitamin E. Begin 
now to use the widely accepted ADM Sat- 
uration and Maintenance Plan of cold- 
pressed wheat germ oil supplemental feed- 
ing. Write for detailed information. 


SPECIALTIES DIVISION 
653B Roanoke Bldg. Minneapolis, Minn. 


ADM cold-pressed WHEAT GERM OIL-the original safe source of vitamin E 
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ex-school superintendents 


Achieve 


in the feed business 


A LL over southeastern lowa, 
Columbus Junction is known 

as “the Junction.” And that is 
where Weber & Huston have been 
so successful in selling feed and 
are now celebrating their 25th an- 
niversary in business. 

It might be stated here that the 
Junction has been going right 
ahead, despite the experience of 
some small towns. It has had its 
full share of droughts, depression 
difficulties and the like. Competi- 
tion from larger towns and cities 
nearby has been ever-present. The 
main highway through the town 
was not only re-routed but a via- 
duct was placed across the main 
street, thus making east and west 
traffic “elevated.” Any motorist 
whizzing through gets a splendid 
view of the roofs but sees little of 
the town itself. 

At the north end of the principal 
business street is the brick build- 
ing which houses the Weber & 
Huston store. Elevator, coal yards 
and warehouse for farm machinery 
are grouped close by. 

It was easy to locate the Weber 
& Huston establishment for it 
LOOKS like a feed store. Well 
painted signs can be seen a block 
away. There is plenty of parking 
space nearby. 

Although I called at what I 
thought was an opportune time for 
an interview, the store was busy. 
While waiting, I talked with a 
farmer customer from a commu- 
nity 20 miles away. I asked why 
he had driven so far to buy from 
Weber & Huston when there were 
other feed dealers within a few 
miles of his farm. 

“The boys here treat us right,” 
he said. “I like them and I like to 
do business with them.” 

Other customers in the store 
were visiting and showing evi- 
dence of really enjoying the occa- 
sion. There were chairs where 


by DON ROSS 


feeders could sit and visit with 
each other or the two feed experts 
whose names were on the sign 
out front. Both Weber and Huston 
made it a point to speak to all who 
entered the door. It is certainly a 
friendly place. 


PICTURED above is the 
Weber & Huston feed store in 
Columbus Junction, lowa. 


George Weber and Howard Hus- 
ton were school superintendents in 
their early days. As a matter of 
fact, Mr. Huston attended a school 
at the time when Mr. Weber was 
the superintendent. That was over 
at Crawfordsville, about 20 miles 
to the southwest in Washington 
county. 

His school days finished, Mr. 
Huston became head of the schools 
at Crawfordsville. In the course of 
events, George Weber invited How- 
ard Huston to become associated 
with him in the Columbus Junction 
schools, having served as superin- 
tendent there since leaving Craw- 
fordsville. 

Both men liked Columbus Junc- 
tion so well that Mr. Weber went 
into the feed business there in 1914 
and Mr. Huston accepted the office 
of school superintendent. As the 
business expanded it was only nat- 
ural that George Weber should in 
vite his old friend and associate, 


Howard Huston, to become a part- 
ner. That was in 1917. 

Through practical experience and 
constant study of feeding methods 
these two men have established an 
enviable reputation as authorities 
in their chosen field. Feeders have 
learned through experience that 
Weber & Huston can and will help 
in many ways to assure profitable 
livestock production. 

Many methods are used to pro- 
mote sales. Personal service is 
probably the most important of all. 
A great deal of the real selling is 
done in the store. On the other 
hand, personal calls on customers 
and prospective customers are 
made regularly or as often as time 
permits. Farmers like to have 
“service men” from the store call. 
Farm homemakers, always proud 
of their farm flocks, also welcome 
advice of Weber & Huston repre- 
sentatives who visit at intervals. 

The files of the local newspaper 
prove that Weber & Huston believe 
in advertising. Advertisements in- 
clude electrotyped messages pre- 
pared by manufacturers whose 
feeds are sold as well as interest- 
ing “copy” prepared locally. At- 
tractive calendars have been used 
for years. This has been found a 
splendid way to keep the Weber & 
Huston name before feed buyers of 
that territory. 

The store has a splendid location 
on the main street of the Junction. 
Modern equipment is used, such as 
a Western sheller, a 24 inch Mun- 
son attrition feed mill, sauer dock 
and buck horn seed cleaners, as 
well as other cleaning equipment. 
Five motor trucks for delivery pur- 
poses are used at the Columbus 
Junction plant and the branch at 
Letts, Ia., a few miles away. Also, 
a Jay Bee portable mill is kept busy 
serving farms all over Louisa and 
parts of some adjoining counties. 


(Continued on Page Thirty-five) 
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.. their future and your profits 
depend upon what's in the feed 


This year, hundreds of millions of chicks will be born. 


The future of the chicks in your trading area... and your 
future profits . .. depend largely on what’s in their feed. 
As these chicks live and grow and thrive—so grow your feed 
sales. Healthy chicks pay profits to owners—and pay profits 
to feed manufacturers. 


Vitamins A and D are all-important vitamins 
to help them live and grow and produce. Poul- 


RELIABILITY 


When you use Exadol* you have a guaranteed potency to 
fortify your feeds. Exadol is rich, dependable, guaranteed 
to contain 3,000 (or more) vitamin A, U.S.P. XI units, and 
400 (or more) vitamin D, A.O.A.C. chick units, per gram. 


Your customers know when you use Exadol. For you have 
the privilege of using the Squibb Water-Marked Safety 
Tag. This Tag identifies your feeds with Exadol and vita- 
mins A and D. This Tag is featured in Squibb national ad- 
vertising. It makes this advertising your own local adver- 
tising. The Tag carries a double guarantee: a guarantee 
from you of your responsibility that an adequate amount 
of Exadol has been incorporated in the feed; and a guaran- 
tee from Squibb that the vitamin-bearing oil meets an 
exacting standard of potency. 


This year, make bigger sales—with Exadol! Get all the 
facts. Mail the coupon today for Free Squibb Vita- 
min Feeding Portfolio. 


7 *A trademark of E. R. Squibb & So: 
trymen know this. Feed manufacturers know \ 
this. But not all feed manufacturers recognize AA E & 
that vitamin A and D potency varies. ES = 
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E. R. SQUIBB & SONS 


Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio, “Squibb’s Contribution 
to Vitamin Feeding.” I understand this places us under 
no obligation. 


Name 


Address 


City State 


| E A D O L 
FB.3 
HIGH POTENCY VITAMIN AanoD OIL 
Eastern Sales Agents’ Mid-Western Sales Agents 
THE O.K. COMPANY THOMPSON-HAYWARD CO. 
Atkins & Durbrow, Inc. i 
165 John Street, New York 29th and Southwest Blvd. 
1524 S. Western Ave.,Chicago Kansas City, Mo. 
Pacific Coast Sales Offices rae 
Los Angeles, Cal. San Francisco, Cal. Seattle, Wash. 
e115 


Sideline 


featured by michigan firm 


TANDARD SEED CO., 228 W. 

Michigan street, Kalamazoo, 

Mich., has found it profitable 
to sell two sidelines in addition to 
its principle lines of seeds and 
poultry feeds. Pet supplies com- 
prise a year round sideline and in- 
clude dog foods, collars, leads, 
moderately priced and well made 
fish aquariums and allied items. 
The second sideline is canaries. 
It is seasonal, running from shortly 
before the Christmas holidays to 
early February, when baby chicks 
require the space given over to the 
canaries. 

“Pet supplies are growing more 
profitable right along,” said D. Sta- 
pert, brother of the proprietor, E. M. 
Stapert, who also operates the 
Standard Hatchery, located about 
one mile north of the store. “Dog 
food moves particularly well. 

“We display practically every 
item we sell, either on the counters 
or shelves or in the window. And 
this helps the customer to sell him- 
self a new dog collar or lead, cuttle- 
bone for the birds, remedies and 
so forth, regardless of what he 
originally intended to purchase. 

“The canaries, of course, are al- 
ways displayed in their individual 
cages along the east wall and 
close to the door. They are the 
first thing the customers notice up- 
on entering the store, and this has 
helped to sell many birds. 

“We have been selling canaries 
ever since the store first opened 
five years ago. Today there are a 
number of breeders in and about 
this city who bought their first pair 
of birds from us. Of course, this is 
competition for our own birds and 
it has been felt in our sales. There 
was a time when we sold 50 ca- 
naries at Christmas, mostly im- 
ported birds. We have since fallen 
below this figure.” 

Locally raised canaries, accord- 
ing to Mr. Stapert, do not begin to 
compare with the imported birds 
for the reason that the breeders 
lack the long years of experience 


baby chicks also displayed 


and generations of canary breed- 
ing tradition possessed by foreign 
breeders. For instance, in Germany 
and especially in Tyrol, where the 
breeding of canaries gives employ- 
ment to a large number of people, 
the birds are stimulated to bril- 
liancy of song by being placed be- 
side the nightingale. In England, 
they are similarly taught to imitate 
the woodlark. 

The males are the best singers, 
although the female also has con- 
siderable melody, but is weaker 
and less sustained than her mate. 
The canary breeds three or four 


times a year, and usually produces 
up to six eggs at a time. 

“We have never gone into the 
canary breeding business,” Mr. 
Stapert remarked, “principally be- 
cause we haven't the time or the 
experience to do it properly. We 
prefer to buy imported birds with 
a few local birds for those who 
do not want to spend much money 
for a canary. Imported birds are 
retailed at from $10.00 to $15.00 
each. For local birds we get $5.00. 

“Practically every customer who 


(Continued on Page Thirty-eight) 
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“Do you know who | bumped into today?” 
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Ready for Another Big Year! 


LARRO CHICK BUILDER and GOLD MEDAL CHICK BUILDER — made to the same 


- proved formula—have scored a tremendous success since they made their bow a 


few years ago. And by all indications, they'll enjoy even greater popularity in 1939. 


Three words tell why. They are... 
CONFIDENCE, PERFORMANCE and SATISFACTION 


Poultrymen like Chick Builder —like 
the simple Pullet Raising Plan that 
goes with it. They have confidence in 
the way it performs and satisfaction in 
the results it helps them to get. 


Dealers who sell Chick Builder benefit 
in good will and steady repeat business. 
Right now, a forceful sales and adver- 
tising campaign is working for them — 
will work for you, too! This campaign 
includes effective direct-by-mail litera- 


LARROWE MILLING COMPANY 


(Trade Name) 
Division of General Mills, Inc. 
Detroit, Michigan 


ture, valuable folders and booklets, 
colorful display material for your place 
of business and enthusiastic sales and 


service help from Larro and Gold 
Medal field men. 


Know the facts about Chick Builder 
and the other feeds which make the 
Larro and Gold Medal franchises so 
attractive. Write now—you may ob- 
tain the valuable franchise in your 
territory. 


WASHBURN CROSBY COMPANY 


(Trade Name) 
Central Division of General Mills, Inc. 
Minneapolis 8 Kansas City 
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Discuss Seed Prices 
At Janesville 


Maintaining of fair margins on seed prices 
quoted to consumers this season was among 
the subjects discussed at a group meeting 
of feed dealers held at the Myers hotel, 
Janesville, March 2. A dinner was served 
followed by entertainment. R. R. Farley, 
Farley Feed Co., Janesville, acted as chair- 
man. 


Several complaints were voiced from the 
floor against wholesale firms making sales 
direct to consumers. It was suggested that 
the names of those guilty of the practice 
be stricken from the Honor Roll maintained 


by the Central Retail Feed association, and 
it was also recommended that the associa- 
tion take action against certain meat scraps, 
soybean and linseed meal manufacturers 
who were accused of selling to livestock 
truckers for delivery to farmers. 

Licensing of every seed dealer in Wis- 
consin was also proposed as a means of 
eliminating the distribution of poor quality 
seeds within the state. 

Plans for the organization of units of the 
Central Retail Feed association in various 
districts were discussed. Each of the groups, 
it was suggested, should elect a secretary 
to cooperate with the Central association 
and convey complaints about unfair trade 
practices to headquarters for action. 

The Janesville dealers plan to hold an- 
other meeting in the near future. 


COD LIVER OR 


Scene in a Napthole, Inc., Chemical Laboratory 


66 A” 


Fortified and Tested 


and “D”... 


WE PUT U.S.P. COD LIVER OIL IN- 
TO VITAND—as its base. 


WE PUT ADDITIONAL VITAMINS 
INTO VITAND—to give it minimums 
of 3,000 U.S.P. units of “A” and 400 
A.O.A.C. chick units of “D,” per gram. 


WE PUT THE SUPERVISION OF RE- 
SEARCH CHEMISTS INTO VITAND— 
with chemical and biological control 
of every step of manufacturing. 


WE PUT MANUFACTURING EXPERI- 
ENCE INTO VITAND—of an organi- 


zation years-trained in the making of 


ITAND 


COD LIVER OIL 


For POULTRY and ANIMAL FEEDS 


edible oil products plus plant facilities 
specialized for the making of such 
products. 


WE PUT A MANUFACTURING IDEAL 
INTO VITAND — which embodies the 
belief that the quality of an edible 
health product should not be sacrificed 
— even to meet a price. 


And as the benefit your feeds get out 
of a vitamin reinforcement rests solely 
on what the manufacturer puts into it 
—you should try VITAND. We predict 
that the first shipment will convince 
you that it is a mighty good product. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


KING BROTHERS, Philadelphia 

JESSE C. STEWART CO., Pittsburgh 
WARNER’S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 


NORTHRUP, KING & CO., Minneapolis 
MICHIGAN FEED & GRAIN CO.; Detroit 
SAM KRAUS, Fort Wayne, Ind. 

WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 


CORN BELT SUPPLY CO., Sioux City, Iowa 
Also Warehouse Stocks at: CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 


What the well-dressed feed man in Iowa 
will wear when he joins the Easter parade 
was recently “unveiled” by the four trou- 
badors who have decided to make Des 
Moines take precedence over Paris as the 
style center of the world. 

At the left, Walter Berger, Des Moines 
Oat Products Co., models the “nighty night” 
to be worn in the trading pit when the 
market goes sour. The leaning tower of 
Pisa next to him is Ron Kennedy, secre- 
tary, Independent Feed Dealers of Iowa, 
demonstrating the ultra-latest convention 
banquet ensemble. 

Peering from beneath Ron's arm pit is 
C. M. (Stormy) Stormes, Iowa Feed Corp., 
who presents the 1939 fashion plate for 
husbands whose wives wear the pants. 
And bringing up the end position beams 
Hugh Kelly, manager Kent & Co., Des 
Moines. The flowing robe is just about 
tops in style this season for guys who 
insist there is always room for one more. 

There you are. Take your pick. But we 
warn you to stay away from strip poker 
games unless you can deal deftly off the 
bottom of the pack. 

@ L. PARKE KERBAUGH was recently elect- 
ed president of the Stanford Grain Co., Stan- 
ford, Ill., at an organization meeting. Other 
officers are Roy L. Dossett, vice president; 
E. T. Miller, secretary, and H. J. Reining, 
treasurer. 


@ NORBERT F. SCHAEFER, Anderson Box 
Co., Indicnapolis, Ind., in speaking before 
dealers at a joint meeting sponsored by 
Waterloo Mills Co., Waterloo, Ia., and North- 
rup, King & Co., Minneapolis, at Waterloo, 
predicted a good poultry season in 1939. 
The Anderson Box Co. manufactures poultry 
equipment. 

@ I. D. RUSSELL, I. D. Russell Co., St. Louis, 
Mo., and his wife were recently injured in 
an automobile accident while driving on a 
slippery mountain road near Los Angeles. 
Mr. Russell suffered a cracked rib and Mrs. 
Russell sustained -three fractures in her 
right forearm. Both are recovering. 
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WIDE personal acquaintance 

among the farmers of their ter- 

ritory backed up by a reputa- 
tion for fair dealing has been the 
principal factor contributing to the 
success of M. P. Schaner & Son, 
Hart, Mich. 


Michael Schaner and his son, 
Theodore, were farmers themselves 
before building their feed and flour 
mill in 1921. They operated a farm 
three miles north of Hart and took 
part in all the activities of the re- 
gion in which farmers were inter- 
ested, thus developing a wide per- 
sonal acquaintance. This acquain- 
tance was a big asset to them when 
they decided to embark in the feed 
and flour business. Michael P. 
Schaner passed away recently, but 
the firm is still operated under the 
original name. 

The mill is a three-story frame 
building about 40x60 feet. Attach- 
ed to this is a shed the entire length 
of the structure and about 16 feet 
wide used for loading purposes. 
The mill is located on the outskirts 
of the village, facing a wide street. 
On the street side and on one end 
is a wide unloading platform. 

Custom grinding makes up a 
large part of the business. A 24- 
inch grinder is used along with a 
Triumph corn sheller and crusher. 
A two-ton mixer is utilized for mix- 
ing feeds. Electric power is used 
to operate the equipment. Any type 
of mixture can be made, using the 
farmer's own private formula or 
formulas provided by the mill. 
These formulas are of a wide vari- 
ety so that any mixture for any par- 
ticular purpose is possible. Most 
customers use their own grains but 
want to include with them various 
other ingredients. This is made pos- 
sible by the mill carrying a com- 
plete line of all ingredients used 
in feeds. 

The mill manufactures a laying 
mash under its own brand name. 
A well-known commercial feed is 
carried. An average of 40 tons a 
month of these mixed feeds is sold. 
In addition, all types of bulk feeds 
and whole grains are handled. 
Poultry and dairy feeds are the 
leaders. A considerable amount of 
hog feed has been handled the past 
year. Dog feed, while a small per- 
centage of the total, is compara- 
— good and is increasing in 

es. 
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NEATNESS of the Schaner feed 
mill helps to attract customers. 


ads at feed 


Besides the feed end of the busi- 
ness, a Marvel midget flour mill 
is operated and one brand of flour 
is manufactured. Salt and fertiliz- 
ers are handled to round out the 
lines carried. 

A practical piece of equipment 
made by the Schaners themselves 
is a bag elevator which conveys 
bagged products to any one of the 
three floors of the mill. 

All grains possible are purchased 
in the area of operation. Mr. 
Schaner considers his business to 
be of mutual benefit to the mill and 
its customers and so he gives cus- 
tomers the first chance in the pur- 
chase of grains. 

While personal acquaintance is 
the basis of their merchandising 
methods, some formal promotional 
methods are used. Newspaper ads 
are used in the local weekly papers 
an average of every other week. 
These are used more in the spring 
and fall than at other times. 

Direct mail is employed through 
an arrangement with the manufac- 
turers of commercial feeds. Schan- 
ers have a mailing list covering the 


area within a radius of ten miles. 

A service that helps build good- 
will among customers is a large 
blackboard attached to the outside 
of the mill on the street side. On 
this board farmers list anything 
they have to sell or wish to buy. 
As the mill is visited daily by many 
farmers this board is an effective 
advertising medium. 

In addition to Theodore Schaner, 
a younger brother works in the mill 
and an extra man is employed 
when additional help is needed. 

"We make no big splurges in 
advertising,” says Mr. Schaner. 
“We have built up our business 
through our wide personal acquain- 
tance with the farmers of our ter- 
ritory. We could not keep our busi- 
ness, however, without treating our 
customers right and without furnish- 
ing them with good quality prod- 
ucts. Our custom grinding business 
is a big part of our trade and for 
this we get spot cash. Our terri- 
tory is limited and there is much 
competition from nearby towns. 
Therefore, we must provide quality 
and service of the best.” 
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T took the Farmers Coopera- 
tive Elevator, Buffalo Lake, 
Minn., 18 years to do it but 
when they finally remodeled their 
plant and installed additional ma- 
chinery to manufacture a complete 
line of feeds, profits started to 
mount. The new plant and added 
facilities are now paying dividends 
according to Rudy Wittkus, man- 
ager of the feed mill since 1937. 
Twenty years ago the firm was 
established as the Equity Elevator 
and Trading Co. under the man- 
agement of Henry Soltow. Today 
Mr. Soltow, who guided the firm 
successfully through a little more 
than two decades of changing 
business conditions, is still active 
in the organization but confines 
his time to management of the 
elevator, leaving the operation of 


APPEARANCE and efficiency 
are the keynotes in this Minne- 
sota feed plant. Shown at the 
left are two views of the mill- 
room. At the lower left is a sec- 
tion of the warehouse with feeds 
neatly packed. The complete 
building is shown at lower right. 


the feed mill to Mr. Wittkus. 

Along with the remodeling of the 
feed mill, supervised by the T. E. 
Ibberson Co., Minneapolis, Minn., 
in 1937, the name of the firm was 
changed to Farmers Cooperative 
elevator. The firm boasted only a 
small attrition mill prior to the in- 
stallation of new machinery. Now 
it is completely equipped. 

In merchandising his feed, Mr. 
Wittkus has recognized the value 
of timely advertising. He uses di- 
rect mail solicitation but ties it up 
simultaneously by running a good- 
sized advertisement in the local 
newspaper. 

The firm recently distributed a 
large group of pamphlets among 
its customers. Interior and exterior 
views of the plant were shown 
and the efficiency with which the 


this plant took on 


New Life 


when equipment was 


company’s own brands of feed are 
produced were emphasized. 

Credit is granted only on a lim- 
ited basis. Farmers who enjoy a 
good reputation and are known for 
their ability to pay are readily put 
on the company’s books. 

Equipment installed in the plant 
includes a Diamond Huller attri- 
tion mill, a Howell corn grader, 
Speed King corn crusher, Bender 
overhead hoist, Howell Daisy 1'- 
ton feed mixer and a Strong-Scott 
magnetic scalper. There are suffi- 
cient bins to store feeds for proc- 
essing in addition to handling cus- 
tom mixes for patrons. The ma- 
chinery is powered by 12 individ- 
ual electric motors. 

“The feed business,” said Mr. 
Wittkus, “is interesting and profit- 
able and will continue to be so in 
the future. I don’t think we have 
scratched the surface yet. There 
will be more feed bought from 
dealers from year to year because 
the farmer is learning that he has 
been taking from his land and is 
not putting back the necessary soil 
elements needed to complete a 
successful feeding program. 

“Since we modernized our plant 
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we iave added many new cus- 
tomers. We can now provide quick 
grin-ing service, mix formulas to 
orde*, and have the customer on 
his way back to the farm in a min- 
imu: length of time. Going mod- 
ern has paid us good dividends 
and we depend on our present 
setu» to keep our profits on the 
increase in the future.” 
@ JOHN JOUNO, manager, feed department, 
Stratton Grain Co., Milwaukee, sends a 
postal from Florida, saying that he is feel- 
ing much improved in health. His vacation 
residence is 236 Lakeland Drive, West Palm 
Beach, Fla. 

@ DON MIHILLS, National Food Co., Fond 
du Lac, Wis., is back at his office sporting 


a good coat of tan after spending a winter 
vacation in Florida. 

@ AUGUST FLOOD has opened a feed store 
at Humbird, Wis. He will handle fertilizers 
and other farm products in addition to a 
complete line of feeds. 

@ VICTOR TOMPKINS has been appointed 
manager of the Tomah elevator, Tomah, Wis. 
@ FRANK THOMAS HOLT, White Star Mills, 
Richmond, Va., died February 19 after an 

illness of 17 weeks. 


@ L. A. WYCKOFF & CO., Schenevus, N. Y., 
has purchased the feed store at Oneonta, 
N. Y., operated by West-Nesbitt, Inc. 
@ PHILIP WEAVER POET, who for many 
years conducted a feed and coal business 
at Altoona, Pa., died February 28 after a 
year’s illness. 

® SOUTHWORTH & CO., Toledo, Ohio, have 
changed the name of their firm to the South- 
worth Grain Co. 
@ R. M. CALLIS has purchased the flour 
and feed exchange from the Dubois Milling 
Co., Cuzco, Ind. A new hammer mill has 
been installed. 

® JAMES D. HOPKINS, who formerly rep- 
resented Purina Mills in the Beaver Dam, 
Wis., territory, is now associated with the 
Albert Dickinson Co., Chicago, selling feeds 
and inoculations in Wisconsin and Upper 
Michigan. 


NEW PELLET FEED 

After extensive feeding tests with large 
dairymen and livestock feeders, Cargill, Inc., 
Minneapolis, has introduced a pelleted mo- 
lasses screening feed to the trade. The new 
Product is being distributed through Maney 
Bros. Mill & Elevator Co., Minneapolis, and 
LaBudde Feed & Grain Co., Milwaukee. Re- 
sults of the feeding tests revealed a favor- 
able tendency among dairy cattle, steers 
and sheep for the pellets. Exclusive territory 
ctrangements and the privilege of having 
‘he product packed under private brands is 
Granted to dealers. 
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ORNELL, California, Ohio and other leading 
agricultural experiment stations have proved 
during the past three years that lactoflavin is 

required for chick growth. 

Poultry scientists also have proved that lactoflavin 
promotes growth and protects flock health best when 
accompanied by full amounts of the several other fac- 
tors of the B-G group of vitamins. 


Now! 


LACTOFLAV/IN SUPPLEMENT 


WITH NATURAL VITAMIN D 


ATURAL Vitamin D from fish 
N liver sources is now available in 
dry product form in Flaydry 120, car- 
trying a guarantee of 120 A.O.A.C. 
chick units of Vitamin D per gram. 

Flaydry 120 contains the lactoflavin 
and all the other B-G vitamins of 
regular Flaydry, plus Vitamin D—a 
“natural” combination for poultry 
mashes. 

Flaydry 120, carrying Vitamin D 
from natural fish liver sources in dry 
product form, meets the needs of feed 
manufacturers large and small for a 
product easy to handle and store, de- 
pendable in Vitamin D potency and 
of low inventory cost. 

MIXED CARS of Flaydry and 
Flaydry 120 offer a special opportu- 
nity for savings. Write for details. 


And now poultry research scientists are finding that 


a practical ration may fail to give 
chicks enough lactoflavin and other 
factors of the B-G group of vitamins 
necessary for best growth, because 
many common feed ingredients are 
not uniform in their vitamin con- 
tent due to processing, weather, soil, 
and other conditions. 


U.S. PAT. OFF 


LACTOFLAV/IN SUPPLEMENT 


Flaydry, the original lactoflavin sup- 
plement—tested and proved by 
practical chick growth results—offers 
the feed manufacturer an economi- 
cal, dependable source of lactoflavin 
and the other factors of the B-G 
group of vitamins of milk. Feed 
manufacturers who add Flaydry 
Lactoflavin Supplement to their 
starting and growing mashes guard 
their customers’ profits. Flaydry sup- 
plies chicks with lactoflavin and the 
other water-soluble vitamins of 
milk needed for growth. 


GROWTH - HATCHABILITY - EGG PRODUCTION 


HE BORDEN COMPAN 


Special Products Division 
350 MADISON AVENUE, NEW YORK, N 
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make a good analysis of 


and 


statement for past year 


ANY feed dealers consider 

the year’s work over when 

the books are closed and 
the profit and loss statement and 
balance sheet are compiled. The 
past year’s work is not concluded 
until you have made a thorough 
analysis of the profit and loss state- 
ment to serve as a guide to the 
coming year’s work. Such an an- 
alysis, if made intelligently, will 
tell plenty about what should or 
shouldn't be done to make maxi- 
mum profits. 

Nine out of ten feed dealers di- 
gest only one figure on the profit 
and loss statement—the net profit. 
If black, it satisfies and usually 
no further analysis is made. If red, 
it strikes a blue note and the atti- 
tude is one of resignation to bad 
business. The analysis of your 
1938 profit and loss figures will do 
much to maintain maximum sales 
volume and keep overhead, turn- 
over and margins at safe ratios 
during 1939. 

Profit and loss statement analysis 
is predicated upon two factors: 

1. Your own averages for the 
past three years. 

2. Average profit and loss fig- 
ures for others in your field. 

Minute consideration should be 
given to those accounts that devi- 
ate from either of these average 
guide figures. By "minute consid- 
eration” we mean a thorough in- 
vestigation of all bookkeping en- 
tries comprising the profit and loss 
statement accounts under suspi- 
cion. Go behind the bookkeeping 
entries and check the bills or docu- 
ments involved, not so much to ver- 
ify the accuracy of the entries as 
to determine just why the accounts 
are out of line with the average. 
Such analysis may disclose many 
things of great importance to you 
in connection with merchandising 
during the current year. 


From years of experience on 


dealer accounts it is found that 
average figures for any field are 
helpful in doing this important job 
of profit and loss statement anal- 
ysis. But they are not infallible 
guides. Do not accept outside aver- 
ages as infallible until you have 
gone behind your own figures to 
determine whether comparisons are 


Real Fishermen 


WILLIAM Murray, who op- 
erates a feed business at Rus- 
sell, Ill., and his wife didn't let 
these big ones get away. The 
two silver tarpons, one weigh- 
ing 60 pounds and the other 
70, were caught off the coast 
of Florida during the Murray's 
winter vacation. 


justified. This is particularly impor- 
tant if you show a profit on the 
year’s operations. For example, 
the typical dealer in feeds spends 
0.8 per cent of sales for advertis- 
ing. However, a breakdown of this 
average advertising figure may 
show a variation of from 1 to 3 
per cent of sales, although the aver- 
age is 0.8 per cent. If your adver- 
tising expense or any other expense 
is above the average, make a care- 


ful analysis of your own figures 
before trying to approximate out- 
side averages because your profit 
may depend upon spending more 
heavily than the average for such 
promotional activities as direct 
mail, newspaper advertising, win- 
dow showmanship and the like. 

No expense is high if it brings 
you a profit. Cutting expenses to 
meet outside average figures with- 
out first checking the current year's 
figures against your own average 
for the past three years may be 
business suicide. 

If possible, compare your figures 
with outside figures belonging to 
merchandisers with sales volumes 
approximating yours and in towns 
of simiJar size. Average figures 
usually differ with sales volume or 
population. In making compari- 
sons be sure that all figures are 
computed upon sales as 100 per 
cent. You will get erroneous re- 
sults if some of the figures being 
comrared are computed upon cost 
and others upon selling price. 

Your profit and loss statement 
may hold the secret of bigger busi- 
ness success. Analyze it. Make it 
disclose the secret it holds. That 
is an essential of efficient business 
management. 

@ ATHENA ELEVATOR CO., Wren, Ohio, 
has installed grinding and mixing equip- 


ment. 
—-— 


@ BERNARD JACOBS has been appointed 
manager of the Bradgate Cooperative Ex- 
change, Bradgate, Ia. 

@ HAROLD HOEFER, formerly of Hancock, 
Ta., has been appointed manager of the 
Atlantic Mill & Elevator Co., Lewis, Ia. He 
succeeds Frank Albright, who was forced to 
resign because of poor health. 


@ FARMERS COOPERATIVE CO., Worth- 
ington, Minn., is remodeling its feed mill to 
take care of increased business. New equip- 
ment being installed includes a 24-inch 
Strong-Scott attrition mill with magnetic 
feeder and separator. New head drives are 
also being added. 
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Commends Reliable 


Seed Dealers 


Reliable dealers are the most exacting 
seed buyers on the market and it takes 
exceptional quality to meet their critical de- 
mands. This is the statement issued re- 
ceni!y by Prof. M. T. Munn, head of the 
New York State Experiment station, Ge- 
neva, N. Y. . 

“The great group of reliable seedsmen,” 
he declared, “are among the most critical 
buyers of seed and are also very critical 
about the methods followed by the seed 
grower. Many of these seedsmen com- 
plain bitterly about the inroads being 
made into their business by fly-by-night 
concerns which come into the market with 
so-called ‘bargain or cut rate’ seeds which 
are low in price because they are low in 
quality. The reliable seedsman asks only 
that the iarmer do a little pencil work be- 
fore buying seeds. It they do, they will find 
that the best seed of the variety wanted 


pests keep away from stock sprayed with 
COW GUARD—the improved water- 
type cattle spray. 


Deadly and repellent for insects —\ ah 


friendly and harmless to animal skin. 
Made with soy bean and corn oils in- 
stead of petroleum base. Costs less — 
concentrated — mix with water—1 pint 
makes 2 gallons of spray. Ask your dealer 
or write us. 


CATTLE SPRAY 


usually costs a little more a bushel, but on 
the basis of the quantity of seed that will 
grow, the cost per pound of the best seed 
is nearly always much lower than the cost 
per pound of the cheaper or ‘bargain’ seed. 

“Examination of the catalogs of reliable 
seed houses shows that they are accurate 
and truthful in their statements. The best 
varieties and strains of seeds are being 
offered as tests bear out. It only remains for 
the seed law to catch up with those few 
who are unreliable or careless in their busi- 
ness. Seed buyers can be of great assist- 
ance by avoiding any questionable lot of 
seed until it has been shown to be satisfac- 
tory by test. The seed testing laboratory is 
always willing to answer inquiries about 
seed stocks being oifered for sale within the 
state.” 


WATER TYPE SPRAY 
Dept. 0000, 1128 E. 62nd 
Chicago, III. 


2 GALLONS 


THE ABOVE AD 


appeared in leading Farm Papers last Summer — and was read by — 


Over 2,000,000 Farmers 


THE FOLLOWING JOBBERS 


— and their thousands of Dealers, know that — 


FARM PAPER ADVERTISING 


COW GUARD 


BARTELDES SEED CO 
BELKNAP HARDWARE & MFG. CO 
BUCKEYE SPRAY & SUPPLY CO. 
DES MOINES DRUG CO 
GOODRICH BROS. CO 
JANNEY, SEMPLE, HILL CO... 
KRETCHMER, TREADWAY CO 
LA BUDDE FEED & GRAIN CO. 
LOUISVILLE CHEMICAL CO 
MILLER BROS. HARDWARE CO 


@ THOMAS THOMPSON has sold his inter- 
est in the Merritt Milling Co., Dunlap, Ia., 
to his brothers, George and Avery. 


Process Stabilizes 


Iodine Content 


A United States patent has been obtained 
by the Wisconsin Alumni Research Founda- 
tion, Madison, Wis., for a process relating 
to the use of reducing agents capable of 
preventing the oxidation of iodides in salt 
and various mineral mixtures. Merck & Co., 
Inc., Rahway, N. J., has been designated as 
the sole licensee with authority to sublicense 
and introduce the stabilization process into 
commercial practice. The patent is based on 
extensive study by Drs. Hart, Griem and 
Clifcorn. 


Denver, Colo. 
Louisville, Ky. 


Des Moines, Iowa 
Winchester, Ind. 
Dubuque, Iowa 
Milwaukee, Wis. 
Louisville, Ky. 


Richmond, Ind. ame 
Widespread public interest is expected to E. F. MORRIS Minneapolis, Minn. . 
result in the new process. Investigation has Ipswich, Mass. 
shown that iodized salt and other carriers ARDWARE St. Louis, Mo. 
so treated gradually lose their iodine con- SNOWDEN-MIZE DRUG CO Atchison, Kans. 


EDW. K. TRYON CO 
WATERLOO MILLS CO Waterloo, Iowa 
WISOTA DAIRY SUPPLY Cameron, Wis. 
WRIGHT & WILHELMY CO Omaha, Nebr. 

WYETH HARDWARE & MFG. CO. St. Joseph, Mo. 


THE WATER-TYPE SPRAY CO. 


VICTOR JAMES GARVIN, Pres. 
1128 E. 62nd St., Chicago, Ill. Plant and Laboratory, Homewood, IIl. 


tent so that the product, when ultimately 
teaching the consumer, may have lost an 
appreciable portion. 

The invention now makes it possible for 
feed manufacturers to label their products, 
showing the percentage of stable iodine 
content. This was practically impossible 
heretofore because of the loss of iodine by 
oxidation before it reached the consumer. 


Philadelphia, Pa. 
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CAREFULLY SIFTED FOR FEED 


DEALER CONSUMPTION 


“Ain't it tough?" complained the pris- 
oner. "The warden's old lady makes him 
stay in every night." 

GOING TOO FAR 

Mother: “After all, he’s only a boy, and 
boys will sow their wild oats.” 

Father: “I wouldn't mind if he didn't mix 
in so much rye.” 


WAS NO ACROBAT 

Old Lady: “Please, mister, would I get 
a shock if I stepped on the street car 
track?” 

Motorman: “No, lady, not unless you put 
your other foot on the trolley wire.” 

Many a man is divorced for trifling 
reasons. 


PURI-FLAVE 


Anew ingredient containing 212 
times more vitamin G (flavin) 


than dried buttermilk now 


added to Purina Poultry Chows. 


pea. takes another important pioneering step forward! Purina 

Poultry Chows, now containing Puri-Flave, have up to one-third 
more vitamin G (flavin) than ever before. 

What can this stepped up Purina mean to you? Simply this... a 
step up in customers and profits!) When you hang a Checkerboard 
Sign on your store front, you tie in with the sparkling nation-wide 
publicity now being given to Puri-Flave. You identify your store 
with a celebrated line that for more than 45 years has established 
permanent trade for its dealers through constant improvement of 


its products. 


The Purina Salesman in your territory will be glad to tell you 
more about this startling, new research advance. Ask him to call. 


PURINA MILLS 
923 Checkerboard Square, St. Louis, Mo. 


Modern testing equipment like this 

developed in the Purina Research 

Laboratories, made possible the 
discovery of Puri-Flave. 


CUT A SWATH 


Captain: “Why didn't you shave this 
morning?” 
Private: “I thought I did, sir, but there 


were 12 of us using the same mirror and 
I must have shaved some other guy.” 
THE REAL REASON 

Feed Dealer: “And do you know why 
Santa Claus didn't bring you anything?” 

Little Girl: “Yes, darn it. I trumped fa- 
ther's ace in the bridge game Christmas 
eve.” 

BETTER HE DIDN'T 

The man in the theater was annoyed by 
the conversation in the row behind. 

“Excuse me,” he said, ‘but we can't hear 
a word,” 

“Oh,” replied an irritated voice, “and is 
it any of your business what I'm telling 
my wife?” 

JUST LIKE POP 

Father: “Jimmy, I wish you'd learn better 
manners. You're a regular little pig at the 
table. Do you know what a little pig is?” 

Jimmy: “Yes, sir. It's a hog's little boy.” 

VERY TRAGIC 

First Old Maid: “What were you scream- 
ing about last night?” 

Second Old Maid: “I had an awful night- 
mare. A man was chasing me and he 
couldn't catch me.” 

“Thash you, dear," bubbled the drunk 
over the phone to his wife. “Tell the 
maid I won't be home tonight." 

— 
AND NOT HEARD 

Tourist: “What's in here?” 

Morgue Keeper: “Remains to be seen, 
sir.” 

DOG GONE GOOD 

Motorist: “How's the road out past Tum- 
linville?” 

Farmer: “So blamed good that some- 
times in dry weather the cars go by so fast 
the dogs can't even get a bark apiece at 


em. 


FRENZIED FINANCE 

Smith: “Are you getting a new car this 
year?” 

Jones: “Yes. That is as soon as I've paid 
for the one that I had before the one I've 
got now.” 

MODERN FARMING 

Feed Dealer: “What do you think the 
trouble is with farming?” 

Farmer: “Well, in my day when we 
talked about what we could raise on an 


acre we meant corn, not loans.” 


DOMESTIC PIETY 
Teacher: ‘Does your father pray, Susie?” 
Susie: “Yes, teacher. When he sat down 
to supper last night the first thing he said 
was, ‘Good Lord! We've got beans again.’” 
MILITARY REVIEW 
Jones: “Did Jerry look around a bit be- 
fore he married the farmer's daughter?” 
Feed Dealer: “I'll say he did, but every 
time he looked all he could see was the 
muzzle of a shotgun.” 
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dealers who handle 


make extra profits 


ITH the advent of the spring 

seeding season, thousands 

of tons of fertilizer will 
move to rural acres throughout the 
country. Are you among the deal- 
ers who are cashing in on this es- 
sential and profitable service to the 
farmer? 

Handling fertilizer provides a 
double-edged advantage. The pro- 
gressive feed dealer is interested 
in helping the farmer derive greater 
income from his soil so that he will 
have more money to spend to buy 
commercial feeds and other com- 
modities. Application of the proper 
type of fertilizer results in bigger 
crops and more money per acre 
for the rural patron. And the dealer 
also makes a profit on the sale of 
the fertilizer itself. 

Many feed men who have never 
handled fertilizer before have found 
that they can turn over more than 
100 tons the first season merely by 
stocking a good brand and keep- 
ing it on display in the store. One 
such firm is the Arlington Feed & 
Grain Co., Arlington, Wis. This 
spring Frank Lyon, the manager, 
has ordered out 150 tons and he 
expects to beat last year’s record 
by a good margin. 

One of the important factors in 
getting best results from fertilizer 
is proper distribution on the soil. 
Realizing this fact, the Adell Co- 
operative Union, Adell, Wis., pur- 
chased three drills which it loans 
out at a reasonable rate per day 
to its customers. Since this plan 
has been adopted fertilizer sales of 
the firm have been increased 50 
per cent. The drills can be quickly 
transported from farm to farm be- 
cause of a rubber-tired truck espe- 
cially designed by B. L. Hillger, the 
manager. Two automobile wheels 
can be slipped under the drill en- 
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PROOF of results 
obtained by customers 
are excellent to use in 
convincing new pros- 
pects that it pays to 
buy fertilizer. 


abling it to be towed behind a car 
at high speeds without injury to 
the machine from jarring on pave- 
ment or rough country roads. By 
using the drills the farmer can ap- 
ply fertilizer evenly on his land. 
This creates savings and makes 
for uniform yields over the entire 
field. During the seeding season 
there is always a long waiting list 
of those who want to use the ma- 
chines and all three of them are 
constantly in use. 

Holcomb-Dutton Lumber Co., Syc- 
amore, Ill., is convinced that han- 
dling fertilizer is a profitable side- 
line. Last year the firm sold 100 
tons and expects to better the rec- 
ord this season. A salesman who 
calls on the farmers is employed. 
Soil samples are taken and sent to 
the fertilizer manufacturer for an- 
alysis so that the proper types of 
fertilizers to use for individual re- 
quirements are determined. Photo- 
graphs and records showing crop 
results obtained by farmers during 
the previous season are used to 
advantage to sell new prospects. 

Another successful fertilizer han- 
dler is the Burlington Feed Co., Bur- 
lington, Wis. The firm’s tonnage 
last year was in excess of 300. 
Walter Uebele, proprietor, points 
out that keeping a good stock on 
hand so that farmers can get im- 
mediate delivery is an important 
factor in his fine record. He ex- 
plains that rural customers, like 
many other folks, wait until the 
last minute, and many sales would 
be lost if the fertilizer was not on 
hand at the time they wanted it. 


Bearing out this point, a well- 
known distributor found from ex- 
perience that nine out of 14 dealers 
lost business last spring because 
they failed to keep a sufficient 
stock on hand. One solution for 
overcoming this problem is to go 
out among the farmers and book 
advance orders. lt is easier to get 
commitments from the farmer dur- 
ing the winter months when he is 
at leisure than to wait until the 
seeding season begins. The ad- 
vance bookings give the dealer a 
basis on which to work with his 
manufacturer in determining the 
amount of fertilizer he should carry 
to supply his trade. 

Arthur L. Wagner, A. L. Wagner 
Co., Haven, Wis., is another dealer 
who believes in keeping well 
stocked. Last year he sold 125 tons. 
Mr. Wagner claims to be among 
the first dealers to advocate the 
application of fertilizer on farm 
land. He began handling fertilizer 
25 years ago. Customers who de- 
sire to have their soil tested can 
have the service performed by the 
county agent with whom Mr. Wag- 
ner cooperates closely. Orders for 
fertilizer are taken well in advance 
of the season. 

Advertising and sales helps are 
used extensively by the more pro- 
gressive dealers. Most fertilizer 
manufacturers are glad to supply 
display material and direct mail 
literature which can be used to ad- 
vantage about a month in advance 
of the seeding season. Some of 
them will offer to send promotion 
direct to farmers if the dealer will 
supply the lists. This is a wise 
thing to do, as the advertising pre- 
pared by the manufacturer is far 


(Continued on Page Forty-five) 


You can purchase a California Pellet Mill and know you 
are getting a fried and proven pelleting machine! It 
was the reliability and economical operation of California 


. HUGE HOURLY CAPAC- 
Pellet Mills that actually gave birth to the present vast 1 ITIES. Full capacity immedi. 
pelleted feed industry. When you go into pelleted feed ately—no die cleaning. 

production you'll want the time tested reliability of the 2. ONE MILL MAKES ALL 


SIZES. A simple die chi 
CALIFORNIA PELLET MILL CO. 733 Tehama Street, San Francisco, Calif. . shape. 


3. LOWEST PER TON PEL- 
LETING COST. Operation is 
so simple and volume so great 
that overall pelleting costs are 
very low. 


4, FIRM PELLETS FROM 
ANY FEEDSTUFF. The 
special California pelleting dies 
are in a class by themselves. 


5, BINDERS OR HEATING 
UNNECESSARY. Usually 
water moistening is sufficient. 
Mill has a tempering chamber. 
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? OMBINING a refrigerated locker 
plant with a feed store, the Wis- 
consin Farm Products, Inc., Fort 
Atkinson, Wis., held its grand open- 
ing, March 4 and 5. Several thou- 
sand farmers and city folks were 
guests of the firm during the two 
days and were served milk, soft 
drinks and doughnuts. 

The locker plant, to be used for 
the storing and processing of farm 
meats, is one of the largest in 
this section of the country. It is 
equipped with 800 lockers, which 


fort atkinson firm opens 


Store 


and large locker plant 


rent for an average of $1.00 a 
month or $10.00 a year. Farmers 
have evinced keen interest in the 
project. 

The locker plant section is con- 
structed of concrete. White tile and 
a carload of California redwood 
lumber were used to line the in- 
sides of the walls. Meats are 
chilled and processed in a pre- 
cooling room and are then trans- 
ferred through a small door into 
the quick-freezing section of the 
building. A temperature of 10 de- 
grees below zero is maintained in 
this department. From the quick 
freezing room, the meats are trans- 
ferred to individual lockers. Quick 
frozen foods, including corn on the 
cob, peas, spinach, strawberries, 
fish, etc., are retailed. 

Parallel to the railroad tracks 
which run the length of the build- 
ing is a cold storage room with 
facilities for storing five carloads 
of produce. A grinder capable of 
turning out a half ton of hamburger 
per hour is included in the equip- 
ment used in the locker room. Re- 
frigeration for the entire locker 
plant is supplied by a York ice 
machine. 

Adjoining the new locker plant 
is the feed warehouse where a 
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complete line of Pratt's feeds and 
remedies is stocked and displayed. 
Jamesway poultry equipment is 
also featured. The feed warehouse 
has an upper story which will be 
used for surplus stocks. 

Alfred Cory, formerly a partner 
in the Miller-Cory hatchery, Fort 
Atkinson, Wis., is secretary, treas- 
urer and general manager of the 
firm. George Markey is president 
and Howard Cook is vice pres- 
ident. Mr. Cory has disposed of 
his interests in the Miller-Cory 
hatchery and will devote his entire 
time to the new venture. He is 
enthusiastic about the idea of a 
combined locker plant and feed 
store. 


“While we are rendering this 
service of supplying the farmer 


@ FIDELITY FEED CO., Mankato, Minn., has 
purchased a building on Fourth street and 
remodeled it. J. H. Wright is owner and gen- 
eral manager of the firm. 
@ GEORGE JAGER has sold his interest in 
the Batavia elevator, Batavia, Ia., to Charles 
Frescoln, Jr., who will conduct the business 
with Earl Strean. 

@ FARMERS COOPERATIVE CO., Cleghorn, 
Ia., is installing a new Eureka cleaner, 
Burton feed mixer and Gustafson seed 
cleaner. 


FARMERS are assured of fresh 
meat the year ‘round through the 
locker plant service offered by 
Wisconsin Farm Products, Inc. The 
locker section is shown above at 
the left and the feed store at the 
right. Below, left to right are Rudy 


Opsal, Pratt Food Co., Alfred 
Cory, manager of the new plant, 
and Arnold Gunderson, also of the 
Pratt Food Co. 


with fresh meats and vegetables 
throughout the entire year,” Mr. 
Cory explained, “we can count on 
them as frequent visitors at our 
plant and thus find plenty of op- 
portunity to talk our complete line 
of feeds. I believe that locker 
plants operated in connection with 
any business serving the rural 
trade are the practical and coming 


departure.” 


@ FRANK JOHNSON, Dagsboro, Del., has 
installed a one-ton vertical mixer. 
@ B. R. MCMAHON has opened a feed, seed 
and farm supply business at Manilla, Ia. 
®@ C. P. GULLICK, chairman of the board, 
National Oil Products Co., Harrison, N. J., 
has been appointed to a five-year term on 
the East Orange, N. J., board of education. 
Mr. Gullick was recently elected president 
of the New Jersey Social Hygiene associa- 
tion and vice president of the West Hudson 
Manufacturers club. 
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@ VICTOR TOMKINS is the new manager 
of the Tomah Cooperative Elevator associa- 
tion, Tomah, Wis. He replaces J. T. Nichol 
who has resigned. 


® MEYERS BROS., Watsontown, Pa., and 
Lycoming Flouring Mills, Inc., Williamsport, 
Pa., are installing improved high speed cold 
molasses blenders manufactured by the 
Robinson Manufacturing Co., Muncy, Pa. 
Both machines are equipped with the new 
simplified air pressure system. 

@ KARL H. SUCKOW, grain and feed dealer 
at Franklin, Ind., mourns the death of his 
wife who passed away recently after a 
year's illness. 


There’s 
WONDER WORKING 


POWER 
IN 


THE SEA 


No wonder there is power in the Sea! 
For millions of years the vital minerals of 
the earth have been carried into it. 


The plant and animal life of the Sea 
face no deficiencies hence they are out- 


@ CHARLES F. SNYDER has purchased the 
S. W. Gogle & Son flour and feed mill, Mt. 
Pleasant Mills, N. Y. The business is now 
being operated as the Snyder Milling Co. 
@— 


@ LINUS M. LEWIS, Lewis-Steel Feed Co., 
Indiana, Pa., died at his home February 2 
after a brief illness. He was 78 years old 
and had been connected with the feed busi- 
ness for more than 30 years. 


e@ A. GRAM, A. Gram & Sons, La Crosse, 
Wis., escaped the cold wave of the north- 
ern part of the state by departing recently 
for a vacation in New Orleans where he 
attended the Mardi Gras celebration. 


> 


standing sources of the “Power Factors” for feeds. Sea products are 
rich in minerals, proteins and vitamins. 


If Livestock and Poultry ranged on 
the Sea-bed, they wouldn’t need 


MANAMAR 


PHILIP R. 


PARK, 


ManAmar supplies these “Power 
Factors” in a concentrated form 
of highest quality direct from the 
Sea. 


Every Type of Farm 
Animal Needs 
MANAMAR 


Deficiency losses are sapping the 
profits from dairymen and poultry- 
men — every type of farm animal 
needs ManAmar. Make more profits 
for your customer and put more cash 
into your till by adding ManAmar 
with its power of the Sea to your 
poultry and dairy rations. 


Write today for the ManAmar 
Feed Merchandising Plan with con- 
fidential report for Feed Men—*Ten 
Reasons Why You Will Make More 
Money with ManAmar Feeds”. 


INC. 


Dept. FB-3, 608 South Dearborn Street, Chicago, Illinois 


Three generations of the Ash family have 
operated the Briar Creek mill, Columbia 
county, Pa., since it was rebuilt in 1874 to 
replace the one burned. W. C. Ash, the 
present proprietor, succeeds his father, Geo. 
W. Ash, who died three years ago, and his 
grandfather, Charles Ash, who ran the mill 
during the horse and buggy days. 

For 40 out of these 64 years a steel over- 
shot water wheel, 12 by 8 feet with a rating 
of 28 h.p., has been used to furnish the 
power needed. The building is three and a 
half stories high and measures 40 by 50 
feet. 

Mr. Ash has a typical prosperous and 
well equipped country mill. Last year he 
made into flour 4,000 bushels of local wheat, 
mixed five carloads of feed for farmers and 
disposed of a carload a month of commer- 
cial feed. 

@ A. W. DEMAREST & SONS, INC., Stam- 
ford, N. Y., have enjoyed such an increase 
in business that a second feed mixer has 
been installed to be used exclusively for 
dairy and poultry mashes. A. W. Demarest 
is a staunch supporter of the Eastern Fed- 
eration of Feed Merchants and attended the 
recent convention at Syracuse, N. Y., despite 
getting stalled in snow banks twice with 
his car while making the trip. 


@ F. F. BECKER, Woodland Lumber & Grain 
Co., Woodland, Wis., former treasurer of the 
Central Retail Feed association, was in Mil- 
waukee the week of February 13 attending 
the convention of the Wisconsin Retail Lum- 
bermen’s association. Two past presidents, 
L. J. Hartzheim, Hartzheim Feed & Fuel Co., 
Beaver Dam, Wis., and Colby Porter, Fox 
Lake, Wis., were other feed dealers in at- 
tendance. 

@ BENTLEY DADMUN, the Dadmun Co., 
Whitewater, Wis., reports having enjoyed a 
pleasant vacation in Cuba from which he 
recently returned. One of his first tasks 
upon getting back to the office was to read 
The Feed Bag. “I read your streamlined 
issue yesterday,” he writes. “This is a very 
interesting number, and you are to be espe- 
cially congratulated on the new, easy-to- 
read type faces used in the printing.” 
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OR many years it has been 

recognized that the protection 

of dairy cows from flies is a 
serious problem. And, it is gen- 
erally conceded by both dairymen 
and entomologists alike, that flies 
are in many cases responsible for 
considerable loss in the form of 
decreased weight and milk flow. 
F. C. Bishop, in Farmers Bulletin 
No. 1097, says that during severe 
fly outbreaks milk production may 
be reduced as much as 40 to 60 
per cent. And everyone, who 
knows anything at all about dairy 
cows, knows that sprayed herds 
are noticeably quieter both in the 
pasture and in the barn at milking 
time. 


In attempting to alleviate some 
of the harmful effects and incon- 
veniences caused by flies bother- 
ing dairy cows, there came into 
use, many years ago, the so-called 
“oil-type” cattle sprays, varying 


VICTOR James Garvin 
(left) president, Water Type 
Spray Co., delivered the 
address, excerpts of which 
are published herewith, be- 
fore a recent meeting of 
the Agricultural Club of 
Chicago. 


water soluble type 


Sprays 


big outlet for some of their lower 
grade petroleum products and be- 
gan to put some real sales effort 
behind these mineral oil sprays 
with the result that last year, ac- 
cording to all available figures, 
over 50,000,000 gallons of “oil-type” 
cattle spray were sold. 


Properly used, and in sufficient 
quantity, these mineral oil fly 
sprays greatly assisted in fly con- 
trol around the dairy barn. They 
at least knocked down a large per- 
centage of the flies which came in 
contact with the spray — and ulti- 
mately killed from 20 to 60 per cent 
of those knocked down. And, espe- 
cially if the oils used were rather 
heavy, they frequently possessed 
fairly good repellent qualities. 

While it is true that flies are a 
decided factor in milk production 
— yet it is also true that there are 


d their advantages 


other factors of even greater im- 
portance. The comfort of the cow, 
as influenced by temperature, hu- 
midity and air movement has an 
important bearing upon the amount 
and quality of milk she is able to 
produce. Careful observers among 
dairymen themselves have, for 
years past, noticed certain visible 
evidences of skin injury resulting 
from the use of these mineral oil 
sprays — especially where they 
were used in sufficient quantity to 
do a satisfactory job of either kill- 
ing or repelling flies. This skin 
injury takes the form of cracking 
or peeling of the skin. 

It remained for certain of the 
state experiment stations to do spe- 
cific work along this line — which 
work has very definitely shown 
the too frequent ill effect of “oil- 
type” sprays. Regan and Freeborn, 
at the University of California, first 
sufficiently emphasized the fact 


(Continued on Page Thirty-two) 


CHART | is | COW TEMPERATURE 
in viscosity and degree of refine- — 
shown below and sPeaveo (11 cows) 
ment. The large oil companies ——— unspeaveo (2 cows) | *¥ 
2 Chart 2 appears ALL COWS UNSPRAYED \ 
soon recognized that here was the right. IN PRELIMINARY PLEIOO 
The effect of hot weather on the body temperature and respiration rate of high 102 at fa~ oe 
producing cows when sprayed and unsprayed / \ 
MAXIMUM BODY MAXIMUM RESPIRATION = / 
TEMPERATORE Group A Group B Group A Group B Fa 
DEG. F. unsprayed sprayed unsprayed sprayed VW 
deg. leg. F. per min. per min. 5 Pad 
= 
June 24 92 102.2 104.2 70 125 
101 103.5 106.5 85 141 
26 98 102.9 106.0 90 135 | 
27 102 103.2 106.5 85 145 $ | ee | 
28 100 103.5 106.1 100 140 Ww 80 + >= 
29 90 103.0 104.5 95 130 | 
July 1 92 103.0 105.1 77 125 7° —— 1 PRELIMINARY PEe100 
2 96 102.8 106.0 88 137 ae } | | | | 
3s | 100 102.8 103.6* 90 125° cor. | | (am) (em) | 
Average 95.3 102.9 105.1 85 130 7 10 " 12 2 3 5 


* Sprayed cows washed at 10 A.M. 
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Coincident with the opening of the spring 
season many well-known executives in the 
feed industry celebrate their birthdays in 
March. J. J. Wickers, Napthole, Inc., Boon- 
ton, N. J., arrived for his parents in a spe- 
cial bundle on March 2. Closely following, 
on March 9, was Fred H. Chase, sales rep- 
resentative for the Strong-Scott Mfg. Co., 
Minneapolis, with headquarters at Oshkosh, 
Wis. 

The fly spray industry was gifted with 
an ardent booster when Victor James Garvin 
made his debut March 18. He is president 


who is associated 
with Darling & Co., 
Chicago, in the meat 
scraps division. 
March 14 gave to 
Purina Mills, St. 
Louis, Mo., its treas- 
urer, L. B. Stuart. 
Others whose birth- 
days fall in March 
and to whom The 
Feed Bag extends 
congratulations are 
Jack Stuart, Reliance 
Feed Co., Minneapo- 


lis, March 25; Harry Franke, Franke Grain 
Co., Milwaukee; Walter Haertel, formerly 


of the Water Type Spray Co., Chicago. 
Born on the same day was George Barrett, 


engaged in the feed business at Minneap. 
olis; W. A. Hottensen, W. M. Bell Co., Mil- 
waukee, and W. J. Borst, Jr., who is asso- 
ciated with his father in the retail feed 
business at Brooklyn, Wis. 

———e—_- 

@ PINOLA ELEVATOR, Westville, Ind., has 
installed a new hammer mill and feed mixer, 
MINNESOTA 

Bergman feed store, Two Harbors, has 
been sold to Victor Wuorio by C. E. Berg- 
man. 

A. W. Kummer has purchased the feed 
mill owned by Otto Mathison at Spring 
Valley. 

Greenleafton feed mill, Greenleafton, was 
recently destroyed by fire. The mill is op- 
erated by Herman Efrink and his son, John. 
Loss was estimated at $2,000. 


W. A. HOTTENSEN 


Yes sir, Mr. Feedman — the cod liver 
oils manufactured by GORTON- 
PEW FISHERIES are the result of 
not only painstaking laboratory work 
but actual discussion and council with 
feedmen all over the country. 


helped make these oils! 


GRAIN AND FLOUR EXCHANGE 


Gorton’s offer you three oils to choose 
from — each with a guaranteed potency and a stated mini- 
mum of free fatty acid. Economy (use less oil because of 
high, constant potency) is their big advantage. 


CHANGE FIRM NAME 

New Richmond Roller Mills, New Rich- 
mond, Wis:, has changed its name to Dough- 
boy Mills, Inc. There will be no change in 
personnel or policy. ‘Doughboy” has been 
used by the firm as a trade mark for many 
years. 


of coming events 


GORTON S Illinois Grain Dealers Association, 
“| GRADEA | Abraham Lincoln Hotel, Springfield, 

Missouri Grain, Feed & Millers Asso- 

ciation, Elms Hotel, Excelsior 

Ri le Springs, Mo. . . May 25 


If you depend on your own decisions you can depend on 
GORTON’S cod liver oils because YOU have actually 


Make your next order a GORTON Oil! 


NEW ENGLAND BY-PRODUCTS CORPORATION 


TEL. HUBBARD 1682 
Distributors : 
E. F. MORRIS, 4949 Vincent Ave... MINNEAPOLIS, MINN., 
WISCONSIN, NO. AND SO. DAKOTA, IOWA 
G. H. BRENNEMAN, 531 Boyd Ave. So., AKRON, OHIO 
S. E. SPAULDING, 77 Rose Ave., PATCHOGUE, L. I. NEW YORK 
HARRY A. WAGES, 415 Hutchinson St.,. TRENTON, N. J. 


Society of Grain Elevator Superin- 
tendents of North America, Milwau- 
kee, Wis. . . April 2-5 


Western Grain & Feed Dealers Asso- 
ciation, Sioux City, la. May |, 2 


Miller's National Federation, Edge- 
water Beach Hotel, Chicago, Ill. 
May 9-10 


BOSTON, MASS. 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, Wis. 
. June 5-6 

Pennsylvania Millers & Feed Dealers 


Association, Nittney Hotel, State 
College, Pa. . . June 7, 8, 9, 


American Feed Manufacturers Asso- 
ciation, Saranac Inn, Saranac Lake, 


American Seed Trade Association, 
Fairmont Hotel, San Francisco, 
Calif. . . June 12-15 


Ohio Grain, Mill & Feed Dealers As- 
sociation, Commodore Perry Hotel, 
Toledo, Ohio . . June 18-20 


World's Poultry Congress, Cleveland, 
Ohio . . July 28-August 7 


Grain & Feed Dealers National Asso- 
ciation, Nicollet Hotel, Minneapolis, 
Minn. . : . October 2-3 


NATIONAL FEED WEEK, Third An- 
nual Celebration . October 16-21 
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W. R. Cassell has been appointed vice 
president of White Laboratories, Inc., New- 
ark, N. J., manufacturers of Clo-Trate cod 
liver oil and other vitamin products. He is 
a graduate of Yale university and has been 
associated with the company for the past 
nine years. 

In 1931 the firm decided to supply vita- 
mins in bulk to manufacturers of feed, food 
and pharmaceutical products. A_ special 
markets division was established and Mr. 
Cassell was placed in charge. Clo-Trate has 
since become recognized as one of the lead- 
ing fortified cod liver oils in the industry. 

In his new position Mr. Cassell will serve 
as vice president in charge of sales to spe- 
cial markets. 


(Continued from Page Nine) 


Lem returned to the office with 
check in hand he encountered 
Mickey, who was back again 
thumbing over the mailing list with 
renewed vigor. 

"Say, young fellow,” he began. 
"How did that sprouted seed get 
out among the farmers? There 
must be some mistake.” 

"No there isn’t, boss,” grinned 
Mickey. “Bill Hawkins’ boy and I 
are good pals and between the 
two of us we got his dad to dis- 
tribute those samples around on 
his route. It didn’t cost nothin’, 
boss, only a box of envelopes and 
some blotter paper that I took 
from the office. Did the idea 
work?” 

"Tl say it did,” smiled Lem, puff- 
ing out his chest. “If it can sell 
20 bushels of seed corn to Walt 
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Cantwell it's certainly working.” 

Further conversation was inter- 
rupted by another farmer who 
came in bearing one of the sam- 
ples. He, too, took back five bags 
of corn and some seed barley. 

“Mickey,” said Lem Jones, “when 
he returned to the office with an- 
other check. I take back what I 
said about firing you and saving 
your salary to cut down our losses. 
In fact I'm going to gamble on giv- 
ing you a raise.” 

“Gee, thanks, boss,” responded 
Mickey. ‘But how about the price 


FREE 


COUPON 


of a show for Bill Hawkins, Jr.?” 

Lem reached into his pocket. 

“Here's $2.00," he said. “Tell 
young Hawkins you and he can go 
to a show every night for a couple 
of weeks.” 

RAISE CONGRESS FUNDS 

Hatcheries in Henry county, Mo., have 
completed a month’s campaign to raise 
funds for the World’s Poultry Congress 
which will be held at Cleveland, Ohio, in 
July. Thus far $2,000 in contributions has 
been obtained. The work was conducted 
under the direction of a county committee 
headed by C. E. Rohde, extension poultry- 
man of Missouri State university. 


YOU WANT 


MORE SALES? 


If so, Aready’s Merchandising Programs, excellent 
service, cooperation and hi-quality feeds will help 
increase your sales and profits. 


Arcady’s 1939 spring mash program is a “‘winner’’. e- 


This program has been tested and proved. It will ~ 
get new customers and help hold the old ones. 


Arcady Feeds are laboratory-tested, uniform and 
dependable. 


Mail coupon today for details. 
No obligation, of course. 


ARCADY FAR — 
223 W. MS MILLIN 
Chicago, Blvd., G CO., Dept, B, 


Please 
Starting, Growing’ 


Sabout Arcady’ 
Laying Mash 
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—fly sprays 
(Continued from Page Twenty-nine) 


that in addition to the “visible evidences of 
injury” there was another and far more im- 
portant aspect——the increase in body tem- 
perature of the cow following the applica- 
tion of these mineral oil or petroleum fly 
sprays. Chart 1 tells the story. 

It will be observed that day after day 
the temperature and the respiration rate of 
the sprayed group of cows was much higher 
than in the case of the unsprayed group. 
In commenting on their experiment which 
was later published in the Journal of Dairy 
Science (Vol. XIX, No. 1), Regan and Free- 
born say, “When petroleum sprays were 
used to repel the stable flies the loss in 
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milk yield was increased to 22 per cent (as 
compared with 10 per cent loss from flies 
alone on the cows when unsprayed). * * * 
The application of oil produces on the skin 
a definite physiological effect, impairing its 
ability to aid in maintaining body temper- 
atures.” 

At Iowa State College, in Ames, a sim- 
ilar experiment was conducted and the re- 
sults published in the Journal of Dairy Sci- 
ence (Vol. XVL, No. 5). Chart 2 tells the 
story in this case. It will be observed that 
the temperature of the sprayed group of 
cows was higher than that of the unsprayed 
or control group. 

Prof. M. D. Farrar, research entomologist, 
Urbana, IIl., in a recent statement said, “Our 
work to date indicates that all mineral oil 
sprays have raised the temperature on the 


by Mixing 


MURPHY’S VIG-O-RAY CONCENTRATE 
with Cheap Farm Grains 


All you need is a grinder and mixer — we supply the formulae, 


Vig-O-Ray Concentrate, Bags and 


everything needed to make 


your plant headquarters for Vig-O-Ray Poultry Mashes — the 
economical result producing mashes that are sweeping the coun- 


try in popular favor. 


You can make and sell complete Vig-O-Ray Starting Mash — 
Vig-O-Ray Growing Mash and Vig-O-Ray Laying Mash. You can 
supply your cutomers with BETTER Poultry Mashes for LESS 


money and make MORE profit. 


Vig-O-Ray Poultry Mashes Popularized 
By Big Radio Advertising Campaign 


Half-hour programs every Saturday night the year ’round on Radio Stations 
WLS, Sao ane WHO, Des Moines cover the entire Middle West telling 


poultry raisers of the economy and better rosults to 
be obtained by getting their Poultry Mashes from their 


Murphy Feed Dealer. 


This tremendous advertising force has started thous- 
ands using Vig-O-Ray Poultry Mashes and the number 
is increasing every week by leaps and bounds. Don’t let 
this profitable business in your locality go to some other 
dealer. Plan now to make and furnish these Nationally 
Advertised Poultry Mashes to customers in your locality. 


Makes BETTER Feeds for Your Customer 
— Makes MORE Money for You 


today for full particulars of our attractive 
Dealer proposition. Plan to boost your 
sales with the BEST Poultry Mash franchise. 


MURPHY PRODUCTS CO., Dept.F.B., Burlington, Wis. 
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cattle sufficiently to far offset the value re- 
ceived in fly control. And, we have made 
several tests with mineral oil sprays on 
fattening beef cattle, and in all cases have 
had to abandon the use of the material.” 

I could continue to quote many other au- 
thorities, but suffice it to say that many of 
the outstanding scientists and dairy hus- 
bandmen, as well as thousands of farmers, 
have for a long time felt the need for an 
improved, effective, non-injurious ‘“‘water- 
soluble” cattle spray, which would retain 
its toxicity and repellency for at least a 
reasonable length of time after being mixed 
with water. 

Various attempts have been made, in the 
past, to compound and market so-called 
“water-type” cattle sprays. It took one sea- 
son's experience to take the usual “kinks” 
out of a new product such as ours. It was 
found that in order to eliminate the neces- 
sity of having to mix the spray fresh “each 
time the spray gun was filled,” that it was 
essential that we eliminate pyrethrum as 
the killing agent and substitute the proper 
synthetic organic chemicals. Two such prod- 
ucts were found, one for which a patent 
is being applied. 

In the meantime certain needed improve- 
ments had been made in our soya-oyl base, 
so that with an improved base and the new 
synthetic insecticides we began marketing, 
through an organization of our own, a truly 
streamlined “water-type” cattle spray. Sub- 
sequent field and laboratory tests have 
shown this product to be not only non- 
injurious to the skins of animals, but that 
when diluted with water— and applied in 
the form of an emulsion, it causes no in- 
crease in the body temperatures of animals. 
So far as its killing and repelling qualities 
are concerned, when properly applied, it is 
superior to the vast majority of old “oil- 
type” cattle sprays. 


This soya-oyl base, “water-type” cattle 
spray, because of its non-injurious effect, is 
applied directly on the animals and not 
simply in a mist around them as is rec- 
ommended for mineral oil sprays. Almost 
every fly hit by the spray will ultimately 
die — many of them at once. However, the 
more resistant ones may survive for as long 
as 24 to 48 hours. But, in the meantime 
they will not be flying around — since this 
spray has a paralyzing effect, not only on 
the wings, but likewise on the legs of the 
flies. In fact, this new, improved “water- 
soluble” cattle spray is so “streamlined” 
that it will kill flies and many other insects 
by their simply walking over a surface 
which has been thoroughly sprayed with it. 

In conclusion I wish to briefly point out 
the advantages of this new, “streamlined” 
soya-oyl base “water-type” cattle spray. 

I predict that within five years, at the out- 
side, these soya-oyl base “water-type” cat- 
tle sprays, which have proven to be the 
first radical improvement in this particular 
field in the past half century, will almost 
entirely eliminate the old petroleum or min- 
eral oil sprays. 


@ VIC JAY, associated with National Oil 
Products Co., Harrison, N. J., recently re- 
turned from Jacksonville, Fla., where he en- 
joyed the southern climate while on a busi- 
ness trip. He reported the feed business 
good and hatcheries booked solid. 
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GLENN CAMPBELL 


Even the busiest man must rest --some- 
time. In the February issue of The Feed 
Bag there appeared a photograph of Glenn 
Campbell, wide-awake advertising executive 
and director of publicity for the World's 
Poultry Congress. The picture was cap- 
tioned “He’s a Busy Man” and upon ob- 
serving it Mr. Campbell wrote: 

"The heading on the left hand column on 
page 41 of the February issue of The Feed 
Bag explains why I have not written you 
previously, thanking you for the mighty 
fine article carried about me in that issue. 
We are making steady progress on the 
Congress and insofar as I can see, the suc- 
cess of the venture is assured if everybody 
keeps pushing along as they are now do- 
ing. There is still much work to be done, 
however, and your support is very much 
appreciated.” 

Mr. Campbell's photograph also attracted 
the attention of Fred DeHoff, Fred P. DeHoff 
Co., San Francisco, Cal., one of his good 
friends. After scrutinizing it he was prompt- 
ed to write as follows: 

“Mrs. DeHoff and I were particularly in- 
terested in the picture of our good friend 
Glenn Campbell on page 41 of the February 
issue of The Feed Bag and while we think 
the likeness is especially good we are at a 
loss to understand your caption, ‘He’s a 
Busy Man.’ 

“We had the good fortune of having our 
jovial friend visit us during the occasion of 
the recent American Legion convention. It 
had been our impression that being a dele- 
gate to the convention in addition to the 
duties connected with the World's Poultry 
Congress must be very strenuous; in fact, 
we understood that these duties allowed a 
man practically no time for himself. 

“I don't know what report you got on the 
weather. It may have been unusual but it 
certainly was not the kind of weather that 
would keep one awake. To prove this state- 
ment I am enclosing a negative andi print 
showing the subject fcr one of our bes! sales 
‘a’ks for sunny California. I snapped this 
pic'ure at about 4 o'clock in the afternoon 
as our good friend was getting his 40 winks 
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while I had to be in the kitchen helping 
get the dinner. I am sure that many of our 
good friends will be interested in this fine 


picture of such a wide-awake young man.” 

@ KEN CARROLL, manager, Farm Service 
Store, La Crosse, Wis., has a new slant on 
winter vacations. “I have not gone to Flor- 
ida,” he says, ‘but I'm thinking of going to 
California maybe.” 

@ HERBERT K. CLOFINE, distributor of milk 
products at Philadelphia, Pa., is among 
those who have contracted for exhibit space 
at the World’s Poultry Congress to be held 
at Cleveland, Ohio, July 28 to August 7. 
Mr. Clofine will personally attend the ex- 
hibit which will feature condensed butter- 
milk, dried skim milk, dried buttermilk, dried 
whey and other milk products. 


@ FRED A. HESPENHEIDE, president, Hes- 
penhide & Thompson, Inc., feed and poultry 


supply dealers at York, Pa. has been 
elected president of the York Welfare fed- 
eration. He is also vice president and a 
member of the board of the local Y.M.C. A. 
———+- 

@ HENRY TAYLOR has sold his interest in 
the Crane & Taylor feed firm, Endicott, N. Y., 
to his partner, George B. Crane. Transfer of 
the business will be made early in July 
when it will be 26 years since the partner- 
ship was formed. 

@ WILLIAM HENRY RHOADES, president, 
John S. Wolfe Co., Pittsfield, Mass., dealers 
in flour, feed and grain, died at his home 
February 12 after an illness of six weeks. 
He had been identified with the firm for 
38 years. 


Championship Fields of Corn... 


outstanding 
records for 57 
years. 


DARLING & 
COMPANY 


4201 So. Ashland Avenue 


Corn has to be good ‘to 
be chosen for a State corn 
husking contest and in 
one year, 1938, the con- 
test fields chosen in these 
4 states were fertilized 
with Darling’s Soil 
Builders. We are proud 
of this record. 


Widespread choice such 
as this does not happen 
without reason. 
us for further facts and 
information on the ferti- 
lizer that has 
been making 


Write 


CHICAGO 
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Such as the | 
WISCONSIN ii 
State Contest Field 
1938 ig 
State Contest Field 
1938 
INDIANA 
State Contest Field 
BAG 
DARLINGS SOIL B | 
DARLINGS SOIL BUILDERS 


ILLINOIS 


Lewis Likes is opening a poultry, egg and 
feed business at Kampsville. 

W. G. Hurt, Barry Milling & Grain Co., 
Barry, Ill., has announced the purchase of 
the Bonifield and Flick feed mill, also of 
Barry. 

Hunsaker feed mill, Camp Point, recently 


held a free motion picture show. Kenneth 
Hunsaker sponsored the performance. 

Smith & Conner feed store, Kewanee, re- 
cently sponsored a cattle and hog feeders’ 
meeting in conjunction with the Champion 
Milling & Grain Co., Clinton, Ia. 

Ed Ernst has opened a new seed store at 
Shelbyville. 


100 POUNDS NET 


PROTEIN win MINIMUM 20% 


EFEEDING to CORN MOLASS! 


BUFFALO SWEETENED 


20% Protein 
Guaranteed 


for poultry rations 


Plenty of mixers have been using Buffalo 
Sweetened in poultry mashes for a long 
time — and still are — with great success. 
An all-corn feed containing 20% protein, 
10% of Dextrose and a high total of di- 
gestible nutrients ought to be a good in- 
gredient for mashes—and is. A particularly 
good ingredient when you compare its low 
price with the prices of other ingredients 
of far less feeding value. For better appearing, better producing, lower 
cost poultry mashes, include Buffalo Sweetened liberally. 


CORN PRODUCTS SALES CO. e New York - Chicago - Kansas City 
THE GENERAL UTILITY, ALL-CORN CONCENTRATE 


Ohio Elevator Men 
Meet At Toledo 


Current business problems were dis- 
cussed by more than 500 stockholders and 
managers of Ohio farmers elevator com- 
panies at the 24th annual convention of the 
Farmers Grain Dealers Association of Ohio 
held at the Hotel Waldorf, Toledo, February 
21 and 22. 


A. M. Patzer, Grove City, was elected 
president of the organization. Other officers 
chosen were Alfred P. Eier, Nevada, first 
vice president, and I. T. Kendall, Deshler, 
second vice president. 

In a resolution adopted, the passing of a 
law to regulate itinerant truckers was urged. 
The dealers also voted to institute an edu- 
cational campaign and expressed apprecia- 
tion for the help given by Ohio State uni- 
versity. 


That Ohio elevators were operating at too 
narrow a margin of profit was pointed out 
by B. A. Wallace, department of rural eco- 
nomics of the university. He stated that 
the net gain per company in a survey made 
among 45 firms was $1,700 in 1938 as com- 
pared to $3,400 in 1937 and $9,013 in 1936. 

Other subjects discussed by speakers 
were advertising, merchandising, legislation, 
credit, seeds and grain grading. 

@® MARION COMMISSION CO., Marion, 
Ohio, has affiliated itself with the Ohio 
Farmers Grain & Supply Co., Fostoria, Ohio. 


CRACKER 
AND 
GRADER 


Knife cutter, strong- | 
ly built, ball bearing 


BADGER BRAND 


TRADE MARK REGISTERED, 


equipped, assures the 
best grades of crack- 
ed corn with mini- E D © 
mum power. 
The 
Grader mounted in steel frame. Grade into coarse, 
medium, fine and meal. Screens easily changed for 
any combination of grades desired. L & K G E S T § E L L E R 
1000 lb. Model handles 15 to 20 bushels per hour. In 


2000 Ib. Model handles 35 to 40 bushels shelled corn 
per hour. 


WISCONSIN 


Distributed By 


L.TEWELES SEED CO. 
MILWAUKEE, WIS. 
SINCE 1865 


Further information without obligation 


& Diamond Huller Company 


WINONA, MINN. 


R. R. HOWELL CO.—Minneapolis, Minn. 
Northwest Distributors 
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cohnstone Re-elected 
Presidency 


R. L. Johnstone, Tacoma, Wash., was re- 
elected president of the Pacific Northwest 
Feed association at its 11th annual conven- 
tion held at the New Washington hotel, 
Seattle, February 22. Other officers retained 
for another term were 
D. M. Bell, Aberdeen, 
vice president; C. O. 
Lande, Renton, secre- 
tary-treasurer; Floyd 
Oles, Seattle, mana- 
ger. John Lindbloom, 
Mount Vernon, and 
H. A. Conlee, Spo- 
kane, were re-elected 
as members of the 
board of governors, 
and Loren Markham, 
Yakima, was added 
as a new member 
of the board. 

Mr. Johnstone recommended the passing 
of laws to curb the activities of itinerant 
truckers and warned dealers to be more 
cautious in the granting of credit to cus- 
tomers. He also suggested the carrying of 
farm implements and other sidelines as a 
source of additional profit. Mr. Oles urged 
members to cooperate in combating pro- 
posed legislation detrimental to the industry. 

An invitation to attend the annual meeting 
in May to be held by the Oregon Feed 
Dealers association was extended by E. H. 
Bingenheimer, president. Other speakers 
were Frank Davidson, North Bend; L. C. 
Wheeting, research professor of soils, Wash- 
ington State college; Carl Heussy, general 
counsel, Seattle Automobile Dealers associa- 
tion; Albert H. Beebe, president, Washington 
bureau of governmental research, and Ted 
Brash, secretary of the Northwest Grain 
Dealers association. 


R. L. JOHNSTONE 


superintendent 


(Continued from Page Fourteen) 


Both George Weber and Howard 
Huston are active in community af- 
fairs. It is only natural that they 
should retain an active interest in 
the school affairs of Columbus Junc- 
tion. Every youngster, farm or 
town, knows that these men once 
headed the schools of that town 
and are still interested in seeing 
the Junction maintain its position 
in football, basketball, forensic and 
scholastic affairs in general. 

For years Columbus Junction, al- 
though not the county seat, staged 
one of the best fairs in Iowa. Late- 
ly, this farm fair has been made 
an event for young farm boys and 
girls and is supported 100 per cent 
by Weber & Huston. 


® WILLIAM HAAS has opened a seed corn 
store at Kentland, Ind. 
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@ W. C. HOFFMAN has opened the Central 
Feed & Supply Co., Wellington, Ohio. Mr. 
Hoffman was formerly a salesman for Mc- 
Millen Feed Mills, Inc., Fort Wayne, Ind. 
@ BADGER GRAIN & FEED CO. has been 
incorporated at Middleton, Wis. Incorpora- 
tors are listed as W. Olday, W. M. Shak- 
shesky and H. Almusin. 
©@ H. KINNAN SEED CO. has been opened 
in De Graff, Ohio, by J. H. Kinnan. 
@ MOSES & CRONK feed mill and store, 
Guilford, N. Y., was completely destroyed 
by fire recently. The building had only re- 
cently been remodeled and equipped with 
new machinery. 


@ LAMOINE DETAMORE has purchased the 
feed mill owned by Frank Hershberger, 
Landessville, Ind. 


@ AUGUST OSTERHOLZ, formerly with the 
Westmore Supply Co., Lombard, IIl., has 
taken over the Pioneer feed store, that city. 
© NORTH IOWA FLOUR & FEED CO., Al- 
gona, Ia., suffered a slight loss from fire 
recently. 


® DALE LANDERS, field representative for 
Funk Bros. Seed Co., Bloomington, IIl., has 
been promoted to manager in the states of 
Pennsylvania, Virginia, Maryland and Del- 
aware. 


SPECIAL BULLETIN ON FEED PROFITS! 


DEALERS REPORT 
GREAT SEASON FOR SALES! 


Get details of Ful-O-Pep dealership now, 
as thousands of poultrymen line-up 
for Ful-O-Pep Chick Starter! 


Handle the 


Y Big De 


Ful- 


lps THE TIME to get de- 
tails on the Ful-O-Pep 
dealership, and help make 1939 
a big year for profits. For Ful- 
O-Pep Chick Starter is easy to 
sell, because it has that great 
talking point—CONCEN- 
TRATED SPRING RANGE 


Concentrate 
Ful-O-Pep Proves Big Se 


mand For Chicks 


O-Pep Advertising Lead: 


Pine that's Easy 


to Sell! 


‘nq Range in 
lling Point! 


Reported 
Everywhere! 


the Field! 


which brings winter-hatched 
chicks many healthful benefits 
of fresh green spring pasture. 
Help your customers make ex- 
tra profits. Note the advertising 
running month after month in 
Poultry Magazines, Farm Pa- 
pers and Radio. Write today to 


THE QUAKER OATS CO.,CHICAGO, ILL. 


CHICK STARTER) 
aN —* 
TheQuaker Oats | 
( CHICAGO -U: 
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federation --- 


(Continued from Page Twelve) 


days when long term bookings and 
guarantees against price decline 
were the vogue. 

“Under such conditions,” he 
pointed out, “contracts for the pur- 
chase of feed were meaningless. 
The buyer could refuse to accept 
delivery and the seller declined to 
deliver if the market was unfavor- 
able. Somebody had to lose. Buy- 
ing was seasonable and all rushed 
in at the same time, thus creating 


a rise in prices. Under the National 
Feed Merchandising Council plan 
long term bookings and guarantees 
against price decline are elimi- 
nated. It was adopted in 1930 and 
reorganized in 1938. The plan 
creates stability in the market and 
establishes general confidence 
within the industry.” 

Andrew Roy, Mills & Roy Co., 
Sussex, N. J., following Mr. Field's 
talk, suggested that the plan in- 
clude a provision prohibiting the 
selling of feeds on consignment. 
He pointed out that such a prac- 
tice enables undesirable competi- 


good crop at harvest time. 


MORE \THAN 


TONS OF EXPERIENCE 


back of Every Bag 


making all that 


YES! We have learned a lot about 
manufacturing crop growing fertilizers 
in the last forty years. And much of what 
we have learned has come from the experi- 
ence and advice of successful farmers who 
have been growing satisfactory crops with 
V-C throughout all these years. 


That’s why when good farmers and V-C 
Fertilizers “team up” there is usually a 


Agents Wanted. Write for our proposition. 


VIRGINIA-CAROLINIA CHEMICAL CORP. 
EAST ST. LOUIS, ILL. 


O7C 


izer! 


JOHN V. NOLAN, Mal- 
vern, Pa., shown above, was 
elected to serve a two-year 
term as director of the 
Eastern federation. Others 
chosen as directors were 
William R. Conklin, Ches- 
ter, N. Y.; James H. Gray, 
Springville, N. Y.; Harry R. 
Edsall, Sussex, N. J., and 
“Ka V. Haas, Evans Mill, 
N. 


tion to get started and keep oper- 
ating on a shoestring to the detri- 
ment of the well-established, finan- 
cially responsible dealers. 

The proposed transactions tax 
now before the New York state 
legislature came in for consider- 
able discussion. Under the provi- 
sions of the act merchandise pur- 
chased by dealers from jobbers, 
for instance, would be subject to 
a sales tax and then would be 
taxed again when resold to the con- 
sumer. 

Don Southwell, Southwell Grain 
Corp., Buffalo, N. Y., voiced vig- 
orous protest against the law. He 
urged that the federation ask ex- 
emption for all agricultural com- 
modities. 

That feed merchants cooperate in 
opposing any further reductions in 
duties on feed commodities shipped 
from foreign countries was strongly 
recommended by Franklin L. Lewi, 
Franklin L. Lewi, Inc., New York. 
Mr. Lewi pointed out that the duty 
on Canadian hay has already 
been cut from $5.00 to $2.50 and 
that on January 1 export tax on 
millfeeds was reduced from 10 to 
5 per cent. 

An interesting and spirited de- 
bate on the value of the Metropol- 
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itan Milk Bargaining agency was 
a highlight of the convention. The 
affizxmative side was represented 
by =dmund Cook, attorney for the 
agency, while William F. Berghold 
of the Rural New Yorker argued in 
the negative. 

L. Harris Hiscock, first vice pres- 
ider:i, International Baby Chick 
association, gave a preview of the 
World's Poultry Congress to be 
held at Cleveland, Ohio, in July 
and asked dealers to be sure to 
attend and cooperate in helping to 
put the event across. 


The following of a “middle road” 
in this country that will prove ben- 
eficial to all was recommended by 
Ray B. Bowden, executive vice 
president, Grain & Feed Dealers 
National association, who analyzed 
economic and legislative problems. 


Other speakers who contributed 
practical ideas to the program and 
the subjects they discussed were 
John J. Dwyer, federal grain super- 
visor, Buffalo, N. Y., “Some Phases 
of Grain Inspection of Interest to 
the Dealers”; Robert W. Belcher, 
United States Chamber of Com- 
merce, “What Hurts Business Hurts 
You”; and Dr. Harry W. Hepner, 
professor of business psychology, 


Syracuse university, “Let's Hit the 
Old Shimmel”. 


The annual banquet held on the 
first evening of the convention at- 
tracted a large attendance. 


Gederation Notes 


George Stuart, Harrisburg, Pa., secretary, 
Pennsylvania Millers & Feed Dealers asso- 
ciation, spoke at the convention and invited 
the members of the federation to attend his 
organization’s annual meeting to be held 
in June. 


William R. Conklin, Chester, N. Y., sug- 
gested a means of cutting down credit 
losses. He recommended that all dealers 
obtain a first lien on the animals owned by 
farmers to whom they sell feed on account. 
Fred M. Mcintyre, Potsdam Feed & Coal Co., 
Potsdam, N. Y., former president of the fed- 
eration, said he doubted whether this could 
be done, but expressed himself in favor of 
the plan. 


J. A. Krimm, sales manager, Robinson Mfg. 
Co., Muncie, Pa., who attended the conven- 
tion, announced that his firm was installing 
complete equipment for a flour mill at Baran- 
quilla, Colombia, South America. The mill 
was designed and sold by Frank Walters, 
chief engineer for Robinson, who will return 
as soon as the work is completed. 
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Friends were sorry to learn that W. A. 
Stannard. Albany, N. Y., who served as sec- 
retary of the federation for many years, 
has been ill and confined to his home since 
the holidays. He is expected to be back at 
his regular job in the insurance business 
within the next few months. 


The convention assumed the nature of a 
college reunion for Don Southwell, Southwell 
Grain Corp., Buffalo, N. Y.; George Kessler, 
who is associated with his father, E. C. Kess- 
ler, in the Ames-Burns Co., Jamestown, N. Y., 
and David K. Steenbergh, publisher of The 
Feed Bag. All are members of Lambda Chi 
Alpha fraternity and enjoyed reminiscing 
about their university days. 


Oscar L. Zinter has been elected secretary 
and treasurer of the Newman Bros. Feed & 
Grain Co., Rochester, N. Y. Mr. Zinter re- 
cently joined this 45-year-old firm after hav- 
ing been associated with Vitality Mills, Chi- 
cago, for 15 years. 


Much interest was shown in the exhibits 
on the mezzanine floor of the convention 
hotel. The firms who displayed their wares 
were the Amburgo Corp., Philadelphia; Silmo 
Chemical Co., Vineland, N. J.; the Borden 
Co., New York; Herbert K. Clofine, Philadel- 
phia; Sunset Feed & Grain Co., Buffalo; 
Atkins & Durbrow, Inc., New York; Pratt 


Food Co., Philadelphia; Stanford Seed Co., 
Buffalo, and Sheldon Lattin, Buffalo. 


PROFIT 


New Customers 


by the 


FROM THE BIG SEASON AHEAD 
WITH STERLING CHICK RATIONS! 


From incubator trays and from commercial hatcheries hundreds of new 
chicks will soon be arriving on farms in your neighborhood. Make these chicks 
your customers with Sterling Chick Mash- 


CARD TELLS ‘EM! 


es. Northrup, 
Ration, ALL MASH—and Sterling Chick 
Starter and Grower have proved on thou- 


& Company’s Chick 


Feed NORTHRUP, KING sands of farms their ability to grow chicks 
Sterling Chick Ration} rapidly, healthfully, safely. This year as in 

B® for Fast . Safe Growth! other years past, Northwest poultry raisers 
om will be calling for these outstanding feeds 


for the critical job of getting their chicks off 


Every morning from 7:00 to 7:15, 
Clellan Card goes on the air over 
WCCO for Northrup, King & Co. He 
gives the farmers of the Northwest a 
program of facts and fun that sells as 
it entertains. Listen, laugh, and profit 
by being a Northrup-King dealer. 


to a good start. Stock one or both of these 
Sterling Chick Mashes and profit by the big 
chick feeding season ahead. Place your 


orders now! 


Buy, Your Feeds and Seeds Together 
Combined In a Mixed Car and Save 


NORTHRUP, KING 2 CO. 


Minneapolis, 
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Yes Sir! 


You can build alongside your old elevator or feed plant 
and bring it up-to-date. 


The plant illustrated above was IBBERSON designed and built 

‘with just that idea in mind for the Farmers’ Elevator Co., 
Pine Island, Minn. A complete line of machinery was installed 
by us for grinding and processing feeds. 


Get the Faets 


Write us in confidence for consultation — no obligation. Learn how we 


can save you money on your building and lower your production costs. 
Ask for our book. 


MINNEAPOLIS. MINN 


F'sH MEAL... 


© 58/60% Jap Sardine Meal ® 55/60% Menhaden Meal 
® 65% Vacuum Dried White Fish Meal 
® 67% Pilchard Meal ® 65% California Sardine Meal 
QUALITY—SERVICE—PRICE 
For Quotations, Wire— 


THE CHAS. M. STRUVEN COMPANY 


410 National Marine Bank Bldg. Baltimore, Maryland 
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buys a canary also buys the cage, 
so cages are particularly well 
worth while. We sell the floor type, 
complete with cage, loop, stand 
and base, equipped with cups, 
perches and swing. And then there 
are the additional initial and re- 
peat sales of bird seeds and foods, 
cuttlebone, bird tonic balls, grit 
and gravel, insect powders, etc.” 

Mr. Stapert laughingly denied 
that people are demanding the 
cheapest items today. 

“It is just the other way around,” 
he said. “Of course, a new cus- 
tomer for poultry feeds will usually 
ask for merely poultry mash, with- 
out specifying price or brand name. 
We carry two well known manu- 
facturers’ products, both in low and 
high price ranges, and we ask the 
customer if he wishes one or the 
other. The usual reply to that is, 
"Why so much difference in price?’ 
But when the reason is given, nine 
times out of ten we sell the higher 
priced products! 

“Of course, we don't sell all the 
poultry raisers in this section, but 
we do have our share. Sometimes 
we lose a customer temporarily, but 
they usually turn up again. For . 
instance, we lost some customers 
temporarily who thought they could 
save money by feeding a home 
made mash heavily flavored with 
molasses. The price was lower 
than for standard mashes, and, of 
course, low prices will attract trade. 
But it wasn't long before some of 
our customers came in for advice 
about their flocks. The chickens 
seemed sickly and weak, and they 
laid few eggs. We found out that 
the chickens had developed a diar- 
rheal condition which of course 
drained the birds of almost all . 
vitality. When they were returned. 
to our own mash, the chickens 
quickly improved and got back on 
a schedule of egg production. You 
may be sure that it will require 
something more than mere price to 
get such customers to try another 
unknown brand of poultry mash!” 

©@ C. D. McARTHUR, Elgin Flour & Feed Co., 
Elgin, Ill., has just returned from a vacation 
in Florida. 

® LOUIS BANDOW, Anston, Wis., has add- 
ed a hardware department to his feed store. 


THE FEED BAG — March, 1939 


4 
canaries 
¥ 
. . 2 { 
| 


@ MEEKER COUNTY SEED CO., Dassel, 
Minn., is iron cladding its buildings and 
making other improvements. 

® SPRINGFIELD MILLING CO., Springfield, 
Minn., is painting all of its buildings. The 


firm operates a large grain storage plant 
as well as a flour and feed mill. 


@ FARMERS COOPERATIVE CO., Hinton, 

Ia., is installing a new Strong-Scott head 

drive and is motorizing its plant. 

@ FERDINAND ELERDING, 87, Sheridan, 

Ill, who was owner of the last water- 


powered grist mill in La Salle county, died 
recently in Sandwich, Ill. 


A man's home is his castle and here is 
the fine residence recently completed and 
now occupied by H. N. Vredenberg, Muncy, 
Pa. Mr. Vredenberg is sales engineer for 
the Robinson Mfg. Co., Muncy, and also 
represents the Venn-Severin Machine Co., 
Chicago, manufacturers of Diesel engines. 

Used in the construction of the new 
home were 850 tons of stone, one and one- 
half tons of insulation, and 11 tons of slate 
for the roof. While not engaged in calling 
on the feed trade, Mr. Vredenberg may be 
found enjoying the comforts of his modern 
“castle.” 


POTASSIUM 


——- - 


@ J. KARLS has purchased the Skelly feed 
store, Dane, Wis., from L. J. Ogelvie. 

@ HARRY COWAN, district manager, Spen- 
cer Kellogg & Sons, Inc., is at the Deacon- 
ess hospital, Minneapolis, recovering from 
a hernia operation. He is reported to be im- 
proving rapidly. 


NEW YORK: 83 Maiden Lane 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


IODIDE MIX 


CHICAGO: 446 W. Grand Ave. 


Corn Sugar Molasses 


(HYDROL) 


@ Has high carbohydrate feeding 


value .. . Contains dextrose 
\ 


y) 


equivalent and is applicable to all 


kinds of sweetened feeds. 


Packed in barrels . . . Price $2.25 


per cwt. f.o.b. New York City or 
Chicago. 


MALT 


SPROUTS 
FEED BARLEY 


Malt Hulls 


Barley Screenings - Barley Chaff 


Always Available 


|||\|\| Special Price to Dealers ... 


DRIMOLASS REFINING CORP. 


312-22 E. 95th St. 
New York City 
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Lapp’s Certified 
Mo-Lactas 


A Dried Molasses Residual Concentrate 
for Poultry and Animal Feeds. High in 
Water Soluble Vitamins B and G. 


Certified to Contain 


Vitamin “B” Units per pound 1815 
Vitamin “G” Units per pound 4540 


For Promoting Growth and Resisting 
Disease use 214% to 5% in Your 
Formulas and Watch the Results. 


Write for Details and Prices 


A Product of 


WIE SPECIALIZE: IN CONCENTRATES 
Minneapolis, Minn. Nevada, Iowa 


Ow cost source of VITAMIN A 


Forget mixing troubles— cut your mixing 
costs — insure ample vitamin A content in 
’ your feeds with Caratone, the new free- 
flowing powder. 


Caratone, a carotene product, is nature’s own 
source of vitamin A. It provides vitamin A activ- 
ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost—but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—how easy to handle. Packed in kraft 
lined jute bags, there are no drums to bother 
“ about — no return charges. 


Your customers, too, will appreciate the 
extra values of feeds fortified with Caratone. 


EFF LABORATORIES, ecpt-10 CLEVELAND, OHIO 
“ Canotene Products by the gramorcar" 


Proves They Grow 


During the seed buying season each spring a Wisconsin feed 
dealer arranges several boxes filled with soil in the front of one 
of his windows inside the store. He plants some of the various 
seeds he handles in each and nurses the boxes carefully to get a 
good sprout. When the farmer comes in to buy he calls his atten- 
tion to the good color and the healthy shoots resulting from the 
seed. This has proven to be a convincing sales point and has 
assisted the dealer in showing a material increase in his seed 
sales. Open bags of seeds are placed in the background to com- 
plete the display. 


Settles All Arguments 


In small towns there is usually keen competition for honors of 
being the first to see a robin, the harbinger of spring and warmer 
weather. A northern Minnesota dealer conceived an idea of settling 
all these arguments and attracting attention to his display window. 
He had a friend from a southern state ship him a robin well in 
advance of the season and placed it in a cage in the window. In 
his newspaper advertisements he published an invitation which 
read, “If you want to be the first to see a robin this spring, come 
to our store.” Surrounding the robin the dealer arranged displays 
of garden seeds, tools and other seasonable items. The stunt 
attracted widespread interest in the community and obtained a nice 
story for the feed store man in the local paper. 


Seeing Believing 


When the baby chick season opens a New Jersey feed mer- 
chant places two brooders filled with live chicks in the center of 
his store. Above one lot he puts a placard reading, “These Chicks 
Fed on Blank Chick Starter." The other group receives only home 
grown grains and the fact is made known with a painted sign. 
When inspecting the two lots of chicks and observing the contrast 
the farmer is immediately convinced that it will pay him to use 
the balanced feed sold by the dealer. It makes selling easy and 
has resulted in an increase of more than 50 per cent in the deal- 
er’s chick feed sales. 


Largest Pig Litter 


Farmers who raise hogs are especially proud of the size of their 
spring litters. An Iowa dealer cashes in on this interest by adver- 
tising a first, second and third prize in quantities of pig meal for 
those reporting the largest number of offspring from one female 
animal. After the awards have been determined the feed man re- 
leases the story to the local newspaper. During the contest the 
dealer also offers free advertising space on his regular monthly 
circular for those who have young pigs for sale. 


Barnyard Effect 


An Indiana feed dealer obtained a phonograph recording of 
sound imitations of various farm animals from his local radio sta- 
tion. He concealed a loud speaker behind a curtain in his store 
and the record was turned on at regular intervals. The stunt 
attracted crowds and provided a real farm atmosphere. He also 
had several recordings made which pointed out the merits of the 
various feeds he handled and these were sandwiched in with the 
barnyard imitations. 
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e@ P. E. GOODRICH, Goodrich Co., Win- 
chesier, Ind., recently left New Orleans for 
a craise which will take him through the 
Pancma canal and into the Caribbean sea. 


@ FULLER D. BAIRD, director of the nutri- 
tioncl laboratory, National Oil Products Co., 
Harrison, N. J., and its subsidiary, Vitex Lab- 
orciories, Inc., has been appointed a mem- 
ber of the section committee on bioassay of 
foocs, American Public Health association. 
@ DARLING & CO., Chicago, has just issued 
an attractive folder announcing the fact that 
Darling Soil Builders, trade name for its 
fertilizers, were used on four corn fields 
last year where state corn husking contests 
were held. The states were Wisconsin, 
Iowa, Indiana and Illinois. Copies of the 
folder for distribution to farmers may be ob- 
tained by writing Stan Smith, Darling & Co., 
S. Ashland avenue at 42nd street, Chicago. 
@—--- 
BOOK ON SOYBEANS 

Dr. A. A. Horvath, chemist at the Dela- 
wore Agricultural Experiment station, New- 
ark, Del., is the author of a new book en- 
titled ‘‘The Soybean Industry.” Pressure oil 
milling versus solvent extraction is discussed 
and the advantages and disadvantages of 
each are considered. Properties and in- 
dustrial uses of soybean oil are also cov- 
ered as well as the uses and methods of 
extraction of soybean phosvhatides and pro- 
teins. The book is being distributed by the 
Chemical Publishing Co., Inc., 148D LaFay- 
ette street, New York, N. Y., and copies cost 
$4.00 each. 


MORE proFits FOR you 


Are assured with this perfected, positive action, swift 
and silent mixer. Works fast and works smooth. 


“We have had one of your mixers 
for the past few years and are so well 
satisfied that we want to buy another 
one,” so reports a leading Minnesota 
elevator operator. . 


That seems to be the consensus of 
opinion wherever Barker feed mixers 
are installed. 


Shown at the right is the No. Bl 
1500 Ib. capacity mixer complete with 
motor and 4 cog V belt. Note the 
rugged and well braced construction 
of this machine built to withstand the 
most severe usage through the years. 


Mechanical efficiency of the vertical 
motor and the silent 4 V belt is top- 
notch. 


Sizes to meet all requirements for 
here is the best equipment of its kind 
obtainable. 


Sacn Locn 
our SPou' 


ALEMITES 


Descriptive literature is available. Write for it. 


Barker Poultry Equipment Co. 


OTTUMWA, IOWA 


WATCH 


THIS MILK MARKET 


When Dried Skim Milk gets 
below $3.00 a hundred, 
F.O.B. Wisconsin Creamery, 
it's cheap! and we urgently 
recommend its purchase. 


Wire us for our latest prices! 


for 


We ship only freshly made 
Wisconsin Dried Milk 


LABUDDE FEED & GRAIN Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


and feeds. 
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healthier cattle—for finishing off 
hogs faster—for increased milk 
checks—for more and better eggs 
—bigger poultry profits— 


Recommend and Sell... . 


MARBLEHEAD 


CALCIUM CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD “98” 
PULVERIZED CALCIUM CARBONATE 


Outstanding quality—prepared to your specifica- 
tions—easily and uniformly mixed with mashes 


Write for Samples and Prices 


MARBLEHEAD LIME C0. 


160 N. La Salle St. — Chicago 


if 
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AGITATOR 4 
RETAINERS 
DAMPER \ D 
Cutan Out DRAWER 
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Profit-Wise DEALERS 


Push These Items 
“The Choice of Thousands” 


Ryde’s Cream 
Calf Meal 


Makes Healthier 
Calves 


A prepared meal to 
replace milk. Is spe- 
cially steam-cooked 
to aid digestion and 
decrease scours. 
Saves users up to 
1%4 on feeding costs. 


Ryde’s Cream 
Calf Flakes 


A Better Dry Feed 


elim- 
imate messy wet 
feeding. Made from 
the same quality in- 
gredients as our fa- 
mous meal, only in 
easily digested, crisp 
flake form. 


These flakes 


Ryde’s Nutritive Minerals 
Increase Health, Growth, Production 


Made 


from digestible 


cooked and 


ground egg shells, egg albumen plus 
other health-giving minerals. Sold ex- 
clusively through dealers. 


RYDE & COMPANY 


5425 W. Roosevelt Road 


Chicago, Ill. 


@ J. H. HOFFMAN, Hoffman Feed Co., Mad- 
ison, Wis., is among those who treked to 
Florida for a winter vacation. 

—-—-- & 
@ INGVALD OLSON has resigned as man- 
ager of the Edgerton Farmers Wholesale 
Co., Edgerton, Wis. 
@ C. H. CROSIER & SONS, Penn Yan, N. Y., 
are installing a new improved Robinson 
hammer mill powered by a 50 h.p. direct 
connected motor. The unit replaces the 
present smaller machine. 

@ B. C. STREETER, Kings Ferry, N. Y., has 
remodeled the old mill which has been in 
his family for generations. A new mixer, 
engine, corn cutter, sheller and other equip- 
ment is being installed. 


® CHARLES D. SMITH, president, Strasburg 
Flouring Mill, Strasburg, Va., died at his 
home February 22. He was 57 years old. 
@ JOHN CRESS, Western Supply Co., Sparta, 
Wis., was injured recently in a fall and is 
confined to his home. 

@ H. G. ATWOOD, head of Allied Mills, 
Inc., Chicago, is spending a winter vaca- 
tion in Arizona. He is expected to return 
shortly. 


@ FIDELITY FEED CO., Mankato, Minn., has 
purchased a building at 416 W. Fourth street 
and is expanding its operations. J. H. Wright 
is general manager and owner of the com- 
pany. 


ECONOMICAL VITAMIN A «~> D CONTENT IN FEEDS 


* FOR ACCURATE, DEPENDABLE, 


FOR GRINDIN 
G 
FOR BONE FOR 


ture. 


Help your customers 


™ GEL MORE EGGS 


with PEARL GRIT ! 


@ When you can tell your farmer customers how 
to increase egg yields, they really appreciate it. 
That’s why we suggest you tell them about Pearl 
Grit, for in test after test it has been proven that 
Pearl Grit will help produce more eggs. 
the perfectly balanced limestone grit that not only 
supplies required grit for poults, but is soluble 
and gives needed calcium for bone and shell struc- 


It is 


Pearl Grit is easy to sell — is profitable 
for you. Write today for complete details. 


PEARL GRIT CORP. 
Dept. FB-39 @ PIQUA, OHIO 


GRIT CORPORATION 
Piqua, OHIO 


Pecos Valley Alfalfa Mill G: 


PECOS SPECIAL _ FOR FEED MIXING 
IT’S BETTER TANK CARS - BARRELS - DRUMS 


7 QUALITY AND SERVICE UNEXCELLED 
HIPMENTS FROM NEW ORLEANS AND ATLANTIC SEABOARD 


Your inquiry would be appreciated. A “AM TATION 


NATIONAL 
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Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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| | MOLASSES CO. 
PHILADELPHIA. PENNSYLVANIA 


BAG OFFICIAL DIES 

Following a long illness G. D. Adams, ex- 
ecutive vice president, Chase Bag Co., 
Cleveland, Ohio, died at a local hospital 
February 14. He was 76 years old. Mr. 
Adams joined the Chase company in 1924 
when the Cleveland Akron Bag Co. with 
which he was connected for more than 30 
years became a unit of the organization. 
He rose rapidly in the ranks and became 


executive vice president six years ago. 


MILWAUKEE DISTRICT 

Margins on feeds, seeds and fertilizers 
were discussed by the. Milwaukee District 
Feed & Seed Dealers at a meeting held at 
the Menomonee hotel, Menomonee Falls, 
Wis., February 16. John H. Gessert, John 
H. Gessert Feed Co., served as chairman. 
Lawrence Teweles, Teweles Seed Co., Mil- 
waukee, discussed the new proposed state 
and federal seed laws. More than 20 deal- 


ers attended. 


ROUND TRIP AL 

Al Flanagan, manager of the Milwaukee 
office of the Fraser-Smith Co., recently took 
an unexpected ride on the Milwaukee Road's 
crack flyer, the Hiawatha. Al escorted Mrs. 
Flanagan to the depot in Milwaukee to put 
her on the Hiawatha for a trip to Winona, 
Minn. In bidding goodbye he overstayed his 
time and before he could leave the train 
was speeding westward. Al had to ride all 
the way to Portage, Wis., the first stop, and 
then had to pay his fare to that town and 
purchase a ticket for the return trip to Mil- 
waukee. “It's a fast train,” says Al, “too 


fast to jump.” DEPT. 21 


Get in on OLDS’ OLD GOLD SEED profits. Write-for our current market 
prices. OLDS’ feature certified and Registered Seed Grains and Hybrid Seed 
Corn. Write for details on how to make extra profits with OLDS’. 


L. L. OLDS SEED CO. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialties 
for feed manufacturers we 
offer you individual, personal- 
ized service which guarantees 
satisfaction. Next time you 
are in the market for any of 
the products listed below let 
us furnish your requirements. Our fast ser- 
vice and quality products make it worth your 
while to buy from us. 


Table Rolled Oats Ground Oat Groats 
Feeding Rolled Oats Oat Mill Feed 
Steel Cut Oat Groats Oat Mill Feed with 
Feeding Oat Meal Molasses 
Pulverized and 
Bolted Oats Screenings 
Whole Oat Groats Steam Crimped Oats 
Steel Cut Wheat Steam Rolled Barley 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Pulverized and Bolted 
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MADISON, WISCONSIN 


Limestone 


Calcium Carbonate 
for Feed Mixing 


U.M.C. Calcium Carbonate 
comes from our Weeping 
Water, Nebraska deposit. 
Pure white—Not off color— 
Over 98% Calcium Carbonate 
—Ground to your specifica 
tions. Submit your samples 
for prices. 


United Mineral Products 


Company 
Omaha, Nebraska 
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NESS SELL | 


A GREAT ARMY or DEALERS 


across the country from Maine to 
California are getting a consistent 
speed sales ‘‘turnover’’ on PILOT 


BRAND Oyster Shell 


BECAUSE— First 


it’s always top quality— . 


BECAUSE— Second 
It’s nationally advertised in Magazines 


and Radio. 


BECAUSE— Third 


It’s been constantly adver- 
tised for more than 18 years. 


YA | > 


BRAND 
OYSTER SHELL-~ 
FLAKE 


Ovster SHELL PRODUCTS CORP’N 
New Rochelle, N.Y. London, Eng. St.’ Louis, Mo 


KNOW YOUR COSTS 


Regardless of what plan you are 
now using in supplying feeds to 
your trade it will pay you to 
consider the JERSEE PLAN. 


Our plan is the most economical 
and convenient way of adding 
vital and essential nutritive ele- 
ments to your mashes and ra- 
tions, to secure best growth and 
peak production in poultry and 
stock. 

A High Potency Vitamin Combina- 
tion In One Sack — At One Price. 
A Free Running Powder — Easy 
To Mix — No Caking. 


Jersee Balancer 


MILK 
MINERALS 
and 
VITAMINS 


A-B-C-D-EéEG 


LET “JERSEE” HELP 


Boost Your Profits 
It goes twice as far. 


WRITE THE JERSEE CO., 
MINNEAPOLIS, MINN. 


Builders of Vitaminized, Miner- 


alized Concentrates since 1922. ~ 


e44e 


if you are not one of this 
Pilot Brand Army—a postal 
card to our nearest office 
will have quick attention. 


IDENTIFY YOUR FEED 
after leave the 


OUR advertisement on Universal 
Cardboard Feeders will stay with 
your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will eat 
more of your feed from Universal 
Feeders than from other types. Sani- 
tary—less contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
—s feeding space. One thousand 
eeders, with your advertisement, can be 


purchased for $38. Dealers report their 
customers ask for them. 


Write Today for Full Information 


Generac DistraisutinG CO.,1Nc 
Ass A NEWTON, KANSAS 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


SALES EXECUTIVE—Profit making record in 
actual salesmanship and director of sales staff, 
Willing to work anywhere. Refer to No. 2394, 
The Feed Bag, Milwaukee, Wis. 


SALESMAN OR MANAGER—Salary or com- 
mission. 25 years’ experience in milling and 
produce business. Age 47, married. Wisconsin 
territ preferred. Refer to No. 2391, The Feed 
Bag, waukee, Wis. 


ASSISTANT MANAGER OR BOOKKEEPER — 
Special training in bookkeeping and higher ac- 
countancy. Ohio or Western Pennsylvania loca- 
tion preferred. Age 33, married. Refer to No. 
2039, The Feed Bag, Milwaukee, Wis. 


MANAGER OR ASSISTANT, also experience 
in mixing feeds, buying and selling. Excellent 
references. Illinois, Iowa, Wisconsin or Michi- 
gan territory preferred. Age 39, married. Refer 
to No. 3139, c/o The Feed Bag, Milwaukee, Wis. 


POULTRY SERVICEMAN and salesman, aari- 
cultural school graduate; ten years’ experience. 
-_ 27, single. Willing to travel. Refer to No. 
339, The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


MACHINERY AGENT—Opportunity for estab- 
lished machinery agent with one of the largest 
manufacturers of feed mill machinery. Desire 
to make exclusive franchise arrangement with 
an energetic machinery salesman in Minnesota, 

isconsin, Michigan and New York. Refer to 
No. 139A, c/o The Feed Bag, Milwaukee, Wis. 


EXPERIENCED SALESMAN calling on feed 
dealers, jobbers and manufacturers to sell well- 
known brand Cod Liver Oil, etc., on com- 
mission basis. Several territories open. State 
experience, territory now working. Refer to No. 
3039A, c/o The Feed Bag, Milwaukee, Wis. 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

® WHOLE OAT GROATS 
® FEEDING OAT MEAL 
@® REGROUND OAT FEED 
@® OAT GROAT FLOUR 
® PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 


CEREAL 


GRADING CO. 

MINNEAPOLIS 

Specialize in 

GOOD 
CORN ont OATS 
or 

WISCONSIN TRADE 

Prices Right — Service Prompt 

TRY US 
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— ertilizer 
(Continued from Page Twenty-five) 


mo:° attractive and effective than 
tha which the dealer can create 
wit. his limited facilities. 

1te departments of agriculture 
are x helpful ally in the selling of 
fert.izer. They supply charts show- 
ing the types of fertilizer recom- 
me.ided for the soils in their re- 
spective areas and are a valuable 
guide for the dealer. Working close- 
ly with state authorities can do a 
dealer much good, and it will pay 
to cultivate the friendship of men 
in this department. 

There is a saying which reads— 
"That man is a benefactor to his 
race who makes two blades of 
grass grow where but one grew 
before.” Fertilizer enables the farm- 
er to do just this. And the dealer 
who handles fertilizer will find that 
he can produce $2.00 where but 
$1.00 came to him before. 

@ J. H. WAKE FEED MILLS, Oskaloosa, Ia., 
are progressing rapidly with the construc- 
tion of a new addition to their plant. The 


structure is 40x60 feet and will cost approx- 
imately $6,000. 


“Pick out a vest 
and sew buttons on if’ 


More profit can be made by 


picking out a good feed and f 
sticking to it than is possible Insure your protit 


to “save” by hit or miss pur- by using 
chases of “bargain feeds.” 


Feed of doubtful perform- 
ance is seldom a bargain. RED VAs 
Be sure to specify Red W 
Brand when buying your , 
Digester Tankage 
feed. 
All Round Meat and Bone Scraps 
Bone Meals 
WILSON & Co. 


Accept No Substitutes 


Chicago, Kansas City, Oklahoma City, Cedar Rapids, Albert Lea, Omaha, 
Philadelphia, Boston, Los Angeles, New York, Columbus, Ga. 


Profit by Unele Sam’s 
ADVICE 


He cannot spray 
your customers’ 
houses, 
ut he has rec- 
ommended what 
to use. It lasts 
1 to 3 years. It 
is pure, unadul- 
terated, anthra- 


Government Bulletins and by 
State Experiment Stations. Prices: 
70c to 90c gal. It can be satisfac- 
torily diluted with used crankcase 
oil, kerosene or distillate. Write 
for delivered prices, samples and 
copy of Quality Affidavit. 
53rd year in the Carbolineum 
business. 


C-A Wood Preserver Company 
6624 Delmar Blvd., St. Louis, Mo. 


— DISTRIBUTED BY — 

C-A Wood Preserver Co., Austin, Texas; 
Sunset Feed & Grain Co., Buffalo, N. Y.; 
E. J. Hayes, Charlotte, N. C.; Magnolia 
Seed Co., Dallas, Texas; E. H eo 
Greenville, S. C., A. G. Bemmels, Minn- 
eapolis, Minn.; Barber Laboratories, New 
Orleans, La.; R. W. McLeod, Portland, 
Ore.; Coast Chemical Dist., San Fran- 
cisco, Cal.; A. A. Dally, Seattle, Wash. ; 
Shapleigh Hardware Co., St. Louis, Mo. 
and other jobbers. 


Order a Mixed Car of 


7. Golden Loaf Flour 
=) (The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


a TENNANT & Hoyt Co. 


LAKE CITY, MINN. 


| 


AfReliable Corn Cutter 


Increase your profits from corn cutting 
with this new corn cutter. Operates effi- 
ciently at low cost. Sturdy in construction. 


SEVERAL SIZES — Write for Details. 


THE DUPLEX MILL & MFG. CO. _gyerythine for Mill 
Dept. B-39, Springfield, Ohio and Elevator 
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“BIG CHIEF” 


HAMMER MILL= 
ORIGINAL—NOT COPIED 
For six years we have 
been making ball-bear- 
ing Crusher Feeder— 
Six seconds for screen 
change — Triple Pro- 
tection Magnetic Sep- 
arator and Two Shear 
Pins. 
Write Us For 
True Facts 


CUSTOM MILLERS SUPPLY CO., Monmouth, Ill. 


© POULTRY GRIT 


Quality ¢ Service ¢ Economy 


For Over 25 Years 


© CALCIUM CARBONATE 


© IODIZED CALCIUM 
BARNLIME 


® AGRICULTURAL LIMESTONE 
Quick Service — Straight or Mixed Cars 
WRITE 


Waukesha Products Corp. ¢ Waukesha, Wis. 


Sell Mineral Feed 
In Block Form 


lodized mineral feed in 50 pound blocks is 
now being distributed by the Cudahy Pack- 
ing Co., Chicago. This new departure in 
feeding was developed for the purpose of 
serving cattlemen who feed their stock on 
the range or in the open feed lot. 

The product is compounded to stand up 
well under all kinds of weather conditions 
and to minimize loss of mineral content be- 
cause of leaching. The blocks are packed 
in individual cartons enabling the feeder to 
place them in advantageous places around 
the range or in the feed lot. 

Iodine content of the product has been 
approved by the Iodine Educational Bureau, 
New York. The blocks are being marketed 
under the well known trade name, Cudahy 
All-Purpose Mineral Feed. 

@ MRS. GLADYS McCREADY opened her 
new feed store at Atlantic, Va., February 16. 
The structure, built along modern lines, 
replaces the old establishment which was 
destroyed by fire January 15. 
BACK TO MINNEAPOLIS 

G. S. Kennedy, vice president, Washburn 
Crosby Co., Buffalo, N. Y., has been trans- 
ferred to the Minneapolis office of General 
Mills, Inc., where he will direct operations 
control of the firm. Mr. Kennedy joined 
Washburn Crosby Co. as an office boy in 
1914 at Minneapolis and rose rapidly in the 
ranks. He was placed in charge of grain 
operations in Buffalo in 1920. 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


® Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
® Big Chief Meat Scraps 


Grain Feed Hay 


CAPITAL 
FLOUR MILLS, INC. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


FEED ADVERTISING 
SERVICE 


For information on live, sales- 
getting newspaper and trade 
journal advertising; also direct 
mail pieces and premium 
deals, write— 


I and G ADVERTISING AGENCY 


“Specialists in Feed Store 
Advertising” 


BOX 153 COMMERCE STA., MINNEAPOLIS 


Growers of 


85 varieties... 


Field and Sweet CORN 
and Seed Corn Hybrids 
oam 
Swedish Type — Victories 
Columbia Gray 
SEED OATS 
GARDEN SEED 


Write today for_descriptivezcatalog 


GROWERS 


the MJSEED co. 


GREEN J/SPRINGS, OHIO. 


SAVE?! 
time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 


MALT SPROUTS 
and 103 other Feeds - 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


GRINDERS-HEAVY DUTY 


A Money Maker for 

Every Feed Dealer 

The W-W is the Grinder 
for those who want equip- 
ment free from breakdowns; 
built for continuous opera- 
tion on the toughest jobs; 
ideal for feed plants, custom 
grinders and feeders. Bi 
feed openings for fast, easy feeding. Furnishe 
with or without self-feeders. Investigate the 
W-W STAR CYLINDER. It is a brute for 
strength — develops more cageesy on less power 
and eliminates slugs — the finest cylinder built 
for either Papas or coarse grinding. There 
is a W-W Grinder for every user regardless of 
size, whether you want a grinder for your own 
use or for resale to farmers and feeders. 


WRITE TODAY for Free Catalog 
and Complete Information 


THE W.W. GRINDER CORP. 
DEPT. 313-J WICHITA, KANSAS 
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Plensky Joins Staff 
Of Squibb & Sons 


J. ©. Plonsky, 1151 South Broadway, Los 
Angeles, has been appointed Pacific Coast 
representative for the veterinary and animal 
feeding division of E. R. Squibb & Sons, 
New York. 

Mr. Plonsky’s experience covers 15 years 
of close association with animal husbandry 
authorities. He is a graduate of the Minne- 
sota university farm school and upon com- 
pleting his course there was sent to Russia 
on a hog raising project. 

Upon his return he became northwestern 
representative for the Iodine Educational 
Bureau and in conjunction with various nu- 
tritional experts for three years supervised 
studies on nutritional iodine. Mr. Plonsky 
is exceptionally well acquainted with feed 
manufacturers, breeders and poultrymen on 
the Pacific Coast. 

e STEPHENTOWN COOPERATIVE G. L. F., 
Stephentown, N. Y., was destroyed by fire 
of unknown origin, February 16. 

@ MEYERINK MILLING CO., Clymer, Pa., 
began operations in its newly completed 
mill at Columbus, Pa., February 23. The 
new structure is 40x60 feet and is equipped 
with modern machinery. A full line of feeds, 
fertilizers and other farm products will be 
handled. In addition to its headquarters at 
Clymer, the Meyerink Milling Co. operates 
plants at Findley Lake and Lowville, Pa. 


BAGCO 


ESTABLISHED 1889 


That’s Where Extra Profits Come From! 


Good news travels fast! And that’s 
why Armour’s Feeds 


are getting more buyers every day... 
do iob for stock- 
man...and he’s telling his neighbors. 

He’s telling them that Armour’s 
Supplementary Feeds help put his 
ph in market shape quicker...and 
with the kind of real, sound flesh 
and fine finish that bring top prices. 

That’s Word-of-Mouth Advertis- 
ing, Mr. Feed Dealer—and it’s bring- 
ing new business, extra profits, to 
the men who sell Armour’s Supple- 
mentary Feeds. 


WORD-OF-MOUTH ADVERTISING . . . 


“JIM BROWN TELLS 
ME YOU HANDLE 


Make Your store the “shopping 
center” for feed buyers in rom dis- 
trict. Sell the Armour line! 


ARMOUR’S DIGESTER TANKAGE 
Here’s a feed with a reputation for 
results . .. and profits. It’s full of the 
more digestible meat proteins so 
necessary to better hog-raising. 


ARMOUR’S MEAT AND BONE SCRAPS 
It’s a winner on performance and a 
winner of year ’round sales. And it’s 
unbelievably clean—no fibre—that’s a 
big selling point for you. 


ARMOUR COMPANY 


MANUFACTURERS OF ARMOUR AND MORRIS BRAND FEEDS 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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DENVER 
ALFALFA 
MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS - 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


The PREMIER CERTIFIED Seal is 
your guarantee of a supe- 
rior Lighter Colored and 
Lighter Weight PEAT MOSS. 
Like alight sponge, Premier 
is extremely porous and 


absorbent, live, resilient, 
non-caking... and the only 
Peat Moss VACUUM- CLEANED 
to remove impurities. 


a 


Investigate Premier’s 
Re-Packaging Plan (car- 
tons and bags supplied 
at cost) which provides a 
TREMENDOUSLY increased 


profit and greatly widens 
your opportunity for sales. 
Write: Premier Peat Moss 
Corp., 150 Nassau St., New 
York City. 
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Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


A BARGAIN IF TAKEN AT ONCE 
Flour, feed and grocery store for sale. 30 
-p. Hammer mill and warehouse on track. 

Write P. O. Box 35, Ashland, Wis. 


OAT CRUSHER WANTED 
Must be in good condition. Advise make, 
price and location. Write A. H. Lois Feed Com- 
pany, Bassett, Wis. 


PREVENT — DON’T CURE 
A healthy digestive tract in poultry is the 
best protection against disease. Mashes with 
Universal Yeast will help do away with rem- 
edies. Universal Yeast gives this protection 
thru its enzymes and vitamins. Write for free 

formulas and information. 

RICE LABORATORIES, INC. 

Minnesota 


HAMMER MILL FOR SALE 
U1 Humdinger J. B. Hammer mill with six 
sets of screens, used less than two years. Cost 
$300.00; will sell for $75.00. Capacity 2 tons 
shelled corn per hr. All complete with pire 
and dust collector. 
A. D. RUNYON COMPANY, MILLIINGTON, N. J. 


FEED MIXER FOR SALE 
One ton capacity-—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. , 


CORN CRACKER AND GRADER FOR SALE 

Cutter—-grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-11C. 
c/o The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor—used only short time. Like 
new. Bargain for cash. Write MM-116, c/o Th 
Feed Bag, Milwcukee, Wis. 


PROFITABLE BUSINESS FOR SALE 
Feed business in good section of eastern Wis- 
consin, elevator, large warehouse, complete 
equipment including molasses mixer. On main 
line between Minneapolis and Chicago. Ad- 
dress SJ-32, c/o The Feed Bag, Milwaukee, Wis. 


Dassel 


@ CLAVE SEED CO., Webster City, Ia., has 
purchased a Kelly Duplex vertical feed 
mixer. 
@ HARRY L. HYDE has purchased the 
Smyrna feed mill, Belding, Mich. 
@ HOLDINGFORD MILLING CO., Holding- 
ford, has been re-opened under the manage- 
ment of W. H. Rathe, Sauk Center. A. R. 
Dorner will be in charge of operations. 
———-- @—_ 


@ KENNETH DUGAN has opened the Vir- 
den Feed & Supply Co. at Virden, Il. 


® WALTER BROWN has opened a feed 
store in Grand Rapids, Mich. 


@ BADGER GRAIN & FEED CO., Middleton, 
Wis., has been incorporated with a capital 
stock of $3,600. Organizers are William 


Olday, William M. Shakshesky and Harold 
Austin. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


FOR 


SOYBEAN MEAL 


+> 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants | 
502 Corn Exchange Bldg. Minneapolis 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 


Board of Trade Bldg. Kansas City, Mo. 


-- MILO = 


KAFIR.. 


ASK US FOR DELIVERED QUOTATIONS 


O. A. Severance 
President 


VANDERSLICE-LYNDS CoO. Kansas City 
BOARD OF TRADE Mo. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


WHIRLWIND” 


Me, 


Easy Payment Plan 
Starts You NOW! 


Increase profits by mixing 
own brand of feeds 


prepare 
feeds for your 


introductory 
and easy payment plan. 


Brower Mfg.Co. 


Box 2721, Quincy, tll. 


roadway Cfrrress 


ETTER KRINTING 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 


CHICK MANGANESE 
in Feed Stops PEROSIS 


@ Add Chick 
Manganese to 
mashes you 
mix and sell. 
Stock Chick 
anganese for 
those who mix 
their own. It’s 
the anti-pero- 
sis element ab- 
solutely needed in all growing and 
breeding mashes to prevent Perosis, 
Short Legs, Short Wings, Parrot Beak. 
Write for free bulletin and prices. 


CARUS CHEMICAL CO., Box FB-8, La Salle, Ill. 
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Amer -an Dry Milk Inst 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Farms ing Co 
Arch " Deniels-Midiand Co e Milk Calf Food for the past 54 years. It is handled 
Armc 
Bark.» Poultry Equipment Co.vmnnnevmn 41 by more than 1100 dealers who have found No-Milk 
ee 21 a constant source of profit through satisfied customers. 
“vay Press 48 
Brow. Mig. Co 48 You, too, can cash in on the Popularity of No-Milk. 
C-A ‘Jood Preserver Co 45 Write today for full information and prices. 
Calcium Carbonate Co. 5 
Capi.«! Flour Mills Cc 
6 
| NATIONAL FOOD COMPANY 
8 D. R. MIHILLS, Prop 
Corn Products Sales Co 34 FOND DU LAC WISCONSIN 
Cusicm Millers Supply Co 46 
Darling & Co 33 
Moi = 
46 “ALL YOUR NEEDS IN GRAIN OR FEEDS 
Diamond Huller Co 34 
Dreyer Commission Co 48 e 
Drimolass Refining Corp 39 
unset ree Yain VO., imc. 
Eit Laboratories 40 
Feed Supplies, Inc 46 @ FEED JOBBERS e 
Franke Grain Co 5 
Fredman Bag Co 47 CHAMBER OF COMMERCE BRANCH. OFFICE 
Froedtert Grain & Malting Co..........cccesseeeee 39 
Fruen Milling Co . 43 BUFFALO, N. Y. MIDDLETOWN, N. Y. 
General Distributing Co 44 
Gruendler Crusher & Pulverizer Co............... Distributors of : 
Hiawatha Grain Co 48 CLO-TRATE C-A WOOD PRESERVER SUNSET BRAND FEED 
R. R. Howell Co 34 
T. E. Ibberson Co. 38 Cod Liver Oil fortified in (Carbolineum America) ene pupae ang product) 
1& G Advertising Agency............cccccesesescsees 46 vitamins A and D. Pure, honest, anthracene ae. High in flavin, milk albumen, 
International Agricultural Corp... 6 The most permanent poultry and milk minerals. 
Iodine Educational Bureau 49 mite reventative nown. 
Iowa Feed Corp 48 guar- 
Jersee Co. 44 nteed by 
King Midas Flour Mills 5? WRITE US FOR FURTHER INFORMATION 
La Budde Feed & Grain Co 41 
Lapp Laboratories 5-40 
imestone Products rp. of America............ 
€ Elevator GET THE PLUS VALU ES 
arblehead Lime Co : 
| SWIFT & COMPANY 
orton Salt Co. 
Murphy Products Co 32 
Mutual Fire Prevention Bureau...............::ss0 IN YO UR F E ED S y BEAN MILL 
Napthole, Inc. 18 
National Food Co 49 
The chart to the 
ational Oil Products Co | . 1S 
. left shows the ine | CHAMPAIGN, ILLINO 
48 
Northrup, King & Co 37 | creased consump- 
tion of Iodine by Manufacturers of 
Oyster Shell Products Corp... 44 years for animal 
R. Park, Inc 28 feeding. Feed | 
earl Grit Corn 42. 
= mixers who have incorporated Iodine 
Premier Peat Moss Corp 47__ in their feeds in the amounts approved 
24 by the Iodine Educational Bureau have 
uaker Oats Co 35 : = 
The Riebs Co 50 pre ee real to talk about SOY BE AN Ol L 
Ryde & Co 42 and sell. 
Dr. Salsbury’s Laboratories 8 = 
E. R. Squibb & Sons... —_ 15 Learn all the facts about Iodine balance 
. L. Stanchfield & Co 48 
Strona Scott Mig. Co 3 and its effect on feed utilization. Get ¥ a AL 
chas. M. Struven Co 3° a copy of Iodine’s 7-Point Sales Plan. 
Sunset Feed & Grain Co 49 ° feed ufac- 
Swift & Co 48 Join the more than 450 feed man a 
Tennant & Hoyt Co 45 turers who are now offering Iodine 
L. Teweles Seed Co 34 Wri f. . 
Tobacco By-Products & Chemical Corp....... 10 Seal-Approved feeds. rite for you P ld 
United Mineral Products Co...c.ccccscssssssneee 43 copy today. Address Iodine Educa- ure O 
Vanderslice-Lynds Co. 
Virginia-Carolina Chemical Corp. tional Bureau, Inc., 120 Broadway, process 41% 
Wabasha Roller Mills Co New York, N. Y. ‘ 
ashburn-Crosbv Co. 
Co pr otein 
ater- vpe Drav fe] 
Waukesha Products Co guaranteed 
Werthan Baq Corp 
Inc 
lison Phone 
W. W. Gri 
W. Grinder Corp Write 
ess likely to do anything that mi nulli e i 
effect of their advertising than fans making no. For Prices 


such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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IODINE EDUCATIONAL BUREAU 


120 BROADWAY NEW YORK NY 
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RIEBS VIEW 


Vol. 7, No. 4 


April, 1939 


Milwaukee, Wis. 


Urge Your Farm Customers To 
Plant Good Malting Barley 


If you want a good sup- 
ply of high grade malting 
barley to sell on the mar- 
ket at a premium next fall 
you can make greater 
profits for yourself and 
your farm customers by 
recommending the correct 
varieties at seeding time. 


Malting Varieties 


Pedigreed Wisconsin 38, 
a six-rowed smooth awned 
barley, and, Oder-brucker, 
a six-row, rough awned 
barley, are recommended 
as best suited for malting 
barley. 


Barley Hints 


Barley should be seeded 
early, even ahead of oats, 
to avoid the damages 
caused by hot weather. 


The land should be in a 
good state of fertility and 
the seed bed properly pre- 
pared. 


Avoid Seeding Heavy 


Do not seed too heavy 
to assure bigger-berried 
barley. 


Planting 


Barley seed should be 
free from mixtures of 
wheat and oats. Plant in 
good, well-plowed soil. 


THE RIEBS CO. 
Milwaukee, Wis., 


is anxious to supply you 
and your customers addi- 
tional information on bar- 
ley planting free. Merely 
write for it. 


—Retter Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asout sacs! 


(Quoted from Customer’s Letters) 


You certainly did a fine job 


* 


If I went into a store 


and saw a bag like that, I'd 
buy it whether there was 
anything in it or not. It cer- 
tainly is a fine looking job. 


WERTHAN BAG CORPORATION 
NASHVILLE—NEW ORLEANS 


hot grain! 


Spontaneous ignition fires are increasing. The ex- 
tended use of brewers’ grains, distillers’ grains, 
gluten feeds and all types of molasses mixed feeds 
is responsible. The increase in storage of these prod- 
ucts in bins in bulk adds to the hazard. The answer 
is purchase only on moisture content guarantee and 
temperature readings in the bins after storage. The 
arrangement for temperature readings may be an 
automatic system or may be arranged with pipes 
and facilities for lowering thermometers in the 
pipes. 

At the first sign of heating of any of these grains 
the product should be removed entirely from the 
premises. A great many properties are being de- 
stroyed from failure to observe these precautions. 


MUTUAL 
FIRE PREVENTION BUREAU 


Department of 
ASSOCIATION OF MILL AND ELEVATOR 
MUTUAL INSURANCE COMPANIES 


400 West Madison Street Chicago, Illinois 


UMP AHEAD 


Method of Mixing 


IODINE cna MANGANESE in Your Feeds 


Tests show that poultry and animals need small quanti- 
ties of iodine and manganese. For uniform distribution 
of these two minerals in your feeds, without fuss or 
bother, try this safe, economical method. As easy to use 
as ground limestone. Write for this free booklet which 
gives you complete details. 


IODIZED CALCITE—Calcite flour is the ideal carrier for 
iodine and assures safe, even distribution in your 
feeds. Mixed fresh to your order. 


MANGANESED CALCITE—Manganese of the finest quality 
combined with calcite flour in the exact ratio you 
want. 


MANIODIZED CALCITE—An economical and completely uni- 
form mixture of manganese, iodine, and calcite flour: 
Eliminates the trouble and expense of pre-mixing. 
In any level you desire. 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 


Newton, N. J. 
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Of Such Risks 
Are Unnecessary 


The water may seem to be safe enough but it is often risky to 
judge by appearances. 


This is equally true of oils used for fortifying feeds in vitamins 
Aand D. Many oils of this type look very much alike. There 
may not be much difference between them in taste and smell. Yet 
differences in actual vitamin strength may be considerable. So 
why take unnecessary chances? You can use CLO-TRATE 
with perfect assurance that it will supply exactly what it claims. 
For its high quality and the vitamin potency of every batch are 
checked ... carefully and thoroughly .. . in the chemical, physi- 
cal and biological laboratories of one of the world’s leading man- 
ufacturers of vitamin products. 


CLO-TRATE provides dependable vita- 
min A and D fortification for your feeds. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 


CLO- TRATE 


is guaranteed to contain not less 
than 3000 U.S.P. units of vitamin 
A and 400 chick units of vitamin D 
per gram. And every batch is tested 
on both chicks and rats before ship- 
ment. 
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POULTRY FEEDS 


Join with 


BRAND 


POULTRY | 
FEEDS 


KING MIDAS 


Traditional 


KING MIDAS QUALITY 


is Built into 
KING MIDAS FEEDS 


This modern King Midas feed 


mill, laboratory controlled, is 


MIDAS 


PICKAWAY 


DAIRY RATIONS 


Mizxed-Car 


Sewice 


backed by the WILL to 
make good feeds. This 
assures you of the same 
high quality standard in 
the Pickaway and Hol- 
sum feed line that has 
made King Midas flour 
the leader in its field. 


BRAND 
. 


DAIRY 
| RATION 


KING MIDAS 
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